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Elections Canada was first given the power to implement public education
and information programs in 1992, through Bill C-78, rather than in 2000,
as the article originally stated.

Endnote 16 states that the Fair Elections Act will prohibit Elections Canada
from running educational programs for students. In fact, a Senate amend-
ment has restored Elections Canada’s educational mandate for students at
the primary and secondary levels.

The authors regret the error.
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