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Accountancy Comes of Age

The Development of an American Profession,

1886-1940

by Paul J. Miranti, Jr.

Paul Miranti offers a historical analysis of the factors contrib-

uting to the rise of the certified public accounting profession in

the United States from 1886 to 1940. "An important book.

. . . Miranti's particular success is to relate the profession's

history to broader economic, political, and social changes."

—Will iam H. Becker 288 pp., $29.95

Easy Money

Oil Promoters and Investors in the Jazz Age

by Roger M. Olien and Diana Davids Olien

Roger Olien and Diana Olien detail the economic context of the

great oil speculation of the 1920s and relate it to real estate

and securities markets, outlining the activities of several

specific oil promoters." [A] sprightly, well-researched account

of a neglected area of business history."—Maury Klein

approx. 240 pp., $29.95 cloth, $11.95 paper

available at bookstores or from
The University of North Carolina Press
Post Office Box 2288
Chapel Hill, NC 27515-2288
Toll-free orders: 1-800-848-6224
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New Books in
Twayne's Evolution of

American Business Series

SERIES EDITOR: EDWIN J. PERKINS,

the University of Southern California

This series studies the many ways in which business has affected
U.S. development, by analyzing important business concepts and
examining the institutions and individuals that have shaped economic
growth.

The Credit Card Industry: A History
LEWIS MANDELL, the University of Connecticut

Provides a history of the worldwide economic behavior set in motion by
plastic money and its expansion of financial services to the middle and
lower classes.

Aug. 1990 0-8057-9810-2 Cloth $24.95
0-8057-9816-1 Paper $10.95

American Commercial Banking: A History
BENJAMIN J. KLEBANER, City College of CUNY

Surveys the evolution of banking to clarify the complexities wrought by
recent changes such as the Deregulation Act of 1980.

Sept. 1990 0-8057-9804-8 Cloth $24.95
0-8057-9815-3 Paper $12.95

The U.S. Tire Industry: A History
MICHAEL J. FRENCH, University of Glasgow, Scotland

Describes how the emergence of automobile mass production in 1913
brought unprecedented prosperity to the rubber industry; outlines the
industry's transformations in corporate structure and technology and its
increased reliance on imported raw materials.

Nov. 1990 0-8057-9817-X Cloth $19.95
0-8057-9818-8 Paper $ 9.95

Twayne Publishers
70 Lincoln St.. Boston. MA 02111

1-800-343-2806 (In AK. HI and MA 1-617-423-3990)
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Enterprise
The Dynamic Economy of a
Free People
Stuart Bruchey
Arguing that the central fact explaining the
success of the American experiment is the
development of the economy, the distin-
guished historian Stuart Bruchey shows the
reciprocal relationship between economic
growth and values, law, and social and
political change, as well as between
economic development and the more
traditional variables of capital, labor, and
resources. Twenty years in the writing,
Enterprise reaches deep into the American
past—to fourteenth-century Italy—to retrace
the origins of American capitalism.
656 pp./49.50 cloth

The Corporate State and
the Broker State
The Du Ponts and American National
Politics, 1925-1940
Robert F. Burk
"This is the best book in three decades on
two of the most important questions in
twentieth-century American history—how did
Conservatism take its particular shape and
what role has Big Business really played in
public affairs. Robert Burk illuminates these
questions and others in an incisive book that
is a joy to read."

—John Milton Cooper, Jr.,
University of Wisconsin, Madison

"Plumbing the actions and ideas of the
du Ponts and their allies, Burk treats a topic
of substantial significance in the political,
economic, and even social history of the
United States. He does it very well, not
only in providing a great deal of new and
important information about the 1920s and
1930s but also in analyzing these data in
light of other ongoing developments in
America."

—Donald McCoy, University of Kansas
14halftones/$35.00cloth

Scale and Scope
The Dynamics of Industrial Capitalism
Alfred D. Chandler, Jr.
Ten years in the making, this is Chandler's
first major book since his Pulitzer Prize-
winning The Visible Hand. This long-
awaited volume concentrates on patterns of
industrial growth and competitiveness in the
three leading industrial nations—the United
States, Germany, and Great Britain
spanning the period from the 1 880s to the
1940s. Chandler shows how large indus-
trial firms developed at the end of the
nineteenth century through exploiting
economies of scale and scope.

"The book is important. It traces the
evolution of the economic environment in
which we breathe, and which we need to
interpret without the blinders of doctrine or
dogma... It is an exhaustive, nation-by-
nation, industry-by-industry, company-by-
company survey... Chandler is what social
science is all about."

—Bernard A. Weisberger,
Washington Post Book World

The Belknap Press
800 pp/$35.00 cloth

The Transformation of
Corporate Control
Neil Fligstein
In this boolx, Neil Fligstein takes issue with
prevailing theories of the corporation and
proposes a radically new view. In his
scheme, the firm is not driven by market
forces. Rather, the firm and the market itself
are shaped by the state and its policies
toward business.
$35.00 cloth

Harvard
University
Press
Cambridge, MA 02138
1617) 495-2480
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Reprints Available
Business History Review
Formerly: Bulletin of the Business
Historical Society, Boston
Vols. 1-46 and Gen. Ind. 1-30.
Boston, Mass., 1926-1972
Partly original edition. cloth $1620.00

paper $1350.00
per unit paper $ 45.00
per vol. paper $

paper $
paper $

45.00
45.00
10.00

Vols. 1-24 (in 9 units)'
Vols. 25-46
General Index 1-27
General Index 28-30
*Vols. 1-24 reprinted in units as follows:
1/3(1926-29); 4/6(1930-32); 7/9(1933-35); 10/12(1936-38);
13/15(1939-41); 16/18(1942-44); 19/20(1945-46); 21/22(1947-48);
23/24(1949-50).
Note: Many vols. beyond vol. 46 also available; please inquire.

Journal of Economic and Business History
Vols. 1-4 (all publ.). Cambridge, Mass.,
1928/29-1931/32. cloth $ 260.00

paper $ 224.00
per vol. paper $ 56.00

Order from:

KRAUS REPRINT & PERIODICALS
Route 100

p p ]|| Millwood, New York 10546
• ^ ' " (914) 762-2200

EDISON AND THE BUSINESS OF INNOVATION
Andre Millard

Tracing Thomas Edison's business career, Andre Millard reveak him to be an entrepreneur
of extraordinary vision. From extensive research in the Edison archives, Millard presents
new information and fresh interpretations of old issues.

Edison and the Business of Innovation places
Edison squarely in the context of the business
environment of his time, measuring him against
his peers in late 19th- and early 20th-century
America. It shows why he succeeded in certain
innovations — and why he failed miserably in
others.

Seeking to understand Edison's method by
examining the changing work culture of his

laboratory, Millard bridges the gap between business and
technology, showing how each influenced the other.

Johns Hopkins Studies in the History of Technology
Merritt Roe Smith, Editor

$38.50 hardcover

THE JOHNS HOPKINS UNIVERSITY PRESS
701 West 40th Street. Suite 275. Baltimore. Maryland 21211
or call 1-800-537-JHUP
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agricultural

Subscriptions: $25.00 for individuals; $43.00 for institutions;
$ 15.00 for students. (Add $5.00 postage for foreign orders.)

University of California Press
2120 Berkeley Way, Berkeley, CA 94720

Editor: Morton Rothstein,
Agricultural History Center University of California,

Davis, CA 95616
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Scale and Scope
The Dynamics of Industrial Capitalism

Alfred D. Chandler, Jr.

Ten years in the making, this is Chandler's first major book since his

Pulitzer Prize-winning The Visible Hand. This long-awaited volume

concentrates on patterns of industrial growth and competitiveness in

the three leading industrial nations—the United States, Germany,

and Great Britain spanning the period from the 1 880s to the 1940s.

Chandler shows how large industrial firms developed at the end of

the nineteenth century through exploiting economies of scale and

scope which required a certain sets of investments: in production

facilities large enough to secure cost advantages, in international

marketing and distribution networks, and in a management organiza-

tion capable of administering the new enterprises.

Chandler brings masterful insight to the history of multinational

enterprises and this work will reorient business and economic history

for years to come.

The Belknap Press

800 pp/$35.OO cloth

Harvard University Press
Cambridge, MA 02138 (617)495-2480
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This publication is available
in microform.

AWtm
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UMI reproduces this publication in microform: micro-
fiche and 16 or 35mm microfilm. For information about
this publication or any of the more than 16,000 peri-
odicals and 7,000 newspapers we offer, complete
and mail this coupon to UMI, 300 North Zeeb Road,
Ann Arbor, Ml 48106 USA Or call us toll-free for an im-
mediate response: 800-521-0600. From Alaska and
Michigan call collect 313-761-4700. From Canada
call toll-free 800-343-5299.

Please send me information about the titles I've listed below:

UMI
Name_

Title

A Bell & Howell Company
300 North Zeeb Road
Ann Arbor, Ml 48106 USA
800-521-0600 toll-free
313-761-4700 collect from Alaska and Michigan
800-343-5299 toll-free from Canada

Company/tnstitution

Address

City/State/Zip

Phone ( )
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
P h D . who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one year.

ANNOUNCING TM'&ffiS? PRESENTED BY
THREE AWARDS J - 3 * 3 § g ? t e THE NEWCOMEN

IN /ST/i/P^k S0CIETY

BUSINESS HISTORY / f t e - ^ o Q S OF THE
UNITED STATES

Thomas Newcomen Book Award in Business History

The Newcomen Society of the United States, in cooperation with the Business History
Review, will award in 1992 the tenth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1989 and 1991. "Business history" is defined in its broadest sense to include
not only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environment. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of reason-
ing, clarity of style and organization, and general readability and format.
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GUIDELINES FOR CONTRIBUTORS

General Information
Manuscripts are considered for publication on the understanding that they are not concurrently
under consideration elsewhere and that the material—in substance as well as form—has not been
previously published.

Three copies of the manuscript should be submitted.
Authors should identify themselves only on a separate title page that provides name, mailing

address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my. . . ."

Each article should be accompanied by a precis of 75-100 words outlining the main point(s)
of the paper and placing the article in context. Subheads should be used to divide the manuscript
into three or four sections (or more, depending on length).

We do not have an upper or lower page limit, but articles usually run between 25 and 60 type-
script pages, including notes and other material.

Articles must contain notes in the humanities style, not references as in the social sciences.
We are always eager to publish illustrations, but authors should not include originals of illus-

trative materials at the time of submission; photocopies of such material may be included.
Authors of accepted manuscripts will receive two copies of the issue in which the article appears

and twenty-five free offprints.

Manuscript Preparation
ALL material—including extracted quotations and notes—must be double-spaced. Legible pho-
tocopies or word-processed originals may be submitted. Use of dot-matrix printers is discouraged.

Notes should be numbered consecutively and citations should be placed at the end of the text.
Do not place footnotes at the bottom of the page (see word-processing instructions).

Each table or figure should occupy a separate page and should be numbered (in arabic numerals)
and grouped together between the text and the notes. The position of these items should be
indicated in the text (as, "see Table 3"), but they should not be mingled with the text and no
extra space should be left for them there. Each table and figure must be accompanied by a com-
plete source.

We use the 13th edition of The Chicago Manual of Style (1982) and spell and hyphenate words
according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anachronis-
tic to do so; male nouns and pronouns should not be used to refer to people of both sexes.

We use the day-month-year form for dates, as 11 February 1990.
Double quotation marks should be used for journal titles and direct quotation; single quota-

tion marks are used for quoted material inside quotations.

Sample Citation forms:
Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American Busi-

ness (Cambridge, Mass., 1977), 321-22.
Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and

the Third Reich," Business History Review 62 (Autumn 1988): 444-66.
Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,

or idem., but ibid, (not italicized) may be used.

Word-Processing Guidelines
The journal can accept disks of all standard sizes and densities, but they must be formatted in
MS-DOS; we cannot use Apple or Macintosh software. WordPerfect is directly compatible, but
we may be able to accept your document if it can be converted into an ASCII file.

Potential contributors should submit hard copy, not diskettes, initially, but it will save con-
siderable work for all parties in the event of acceptance if authors working on PCs follow a few
rules from the beginning:

In general, use as few formatting commands as possible.
Do not justify or half-justify the right-hand margin.
Do not hyphenate words at the end of lines.
Do not use hard returns except for new paragraphs or required page ends except as absolutely

necessary (for example, to break between text and notes).
Do not use special fonts; underline material that is to be set in italics.
Most important, do not use the word processor's automatic footnote functions: do not embed

notes in the text. Notes should be keyed in at the end of the text (after any tables) or
as a separate file.
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