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Th e novel format of the journal focuses on an interactive exchanges on topics of importance to science and practice 
in the fi eld of industrial and organizational psychology. Th e journal takes a focal article–peer commentary format. 
A focal article is a position paper on an important issue for the fi eld (or potentially a pair of papers taking opposite 
sides in a debate). Such a focal article might summarize evidence on an issue and take a position as to implications 
for science, practice, or public policy. Th e paper might focus on a basic science issue, an applied science issue, a 
practice issue, or a public policy issue; many would be a blend.  Th e focal article is then followed by a series of 
peer commentaries. Th ese could challenge or critique the original article, expand on issues not addressed in the 
focal article, or draw out implications not developed in the focal article. Th e goal is to include commentaries from 
various perspectives, including science, practice, and international perspectives. 

EDITOR:
John C. Scott, APTMetrics, Inc.

PRACTICE FORUM SECTION EDITOR:
Mark Poteet, Organizational Research & Solutions, Inc.

SR. PUBLICATIONS AND COMMUNICATIONS MANAGER:
Jenny Baker, Society for Industrial and Organizational Psychology

EDITORIAL BOARD:

A journal of the Society for Industrial and Organizational Psychology
SIOP is the premier membership organization for those practicing and teaching I-O psychology. While an 
independent organization with its own governance, SIOP is also a division within the American Psychological 
Association and an organizational affi  liate of the Association for Psychological Science.
SIOP membership includes online access to all issues of the journal as well as an optional print copy. Individuals 
can become members at http://www.siop.org/Dues/payment.aspx. Membership rates are $110 for professional 
members (Fellows, Members, Associates, International Affi  liates) and $55 for Student Affi  liates & Retired statuses.

© Society for Industrial and Organizational Psychology

Neil R. Anderson, Brunel University
Winfred Arthur, Texas A & M University
Tayla N. Bauer, Portland State University
Michael J. Burke, Tulane University
Stuart C. Carr, Massey University 
Allan H. Church, PepsiCo, Inc. 
José M. Cortina, George Mason University
Satoris S. Culbertson, Kansas State University
Fritz Drasgow, University of Illinois at 

Urbana-Champaign
Mark Griffi  n, University of Western Australia
Th eodore Hayes, US Offi  ce of Personnel Management
Beryl L. Hesketh, University of Western Sydney
George P. Hollenbeck, Hollenbeck Associates
Leaetta M. Hough, Dunnette Group, Ltd.
Jeff  W. Johnson, Personnel Decisions Research Institute
Tracy Kantrowitz, SHL
Jerard F. Kehoe, Selection and Assessment Counselling
Richard J. Klimoski, George Mason University
Allen I. Kraut, Baruch College, CUNY
Hennie J. Kriek, Top Talent Solutions and University 

of South Africa

Morgan W. McCall, University of Southern California
Jeff rey J. McHenry, Rainier Leadership Solutions
S. Morton McPhail, Retired Consultant, USA
Kevin Murphy, Lamorinda Consulting LLC and 

Colorado State University
Kenneth Pearlman, Creative Personnel Management 

Consulting
Hannah R. Rothstein, Baruch College, CUNY
Ann Marie Ryan, Michigan State University
Lise M. Saari, New York University
Eduardo Salas, Rice University
John C. Scott, APTMetrics, Inc.
Robert F. Silzer, HR Assessment & Development and 

Baruch, Graduate Center, CUNY
Stephen D. Steinhaus, HRAlignment
William J. Strickland, Human Resources Research 

Organization
Nancy T. Tippins, Th e Nancy T. Tippins Group
Aharon Tziner, Netanya Academic College
Sara P. Weiner, Glint
Alan Witt, University of Houston

IOP_11_4_cover.indd   2IOP_11_4_cover.indd   2 12/11/18   5:52 PM12/11/18   5:52 PM

https://doi.org/10.1017/iop.2018.196 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2018.196


Industrial and
Organizational Psychology

Perspectives on Science and Practice

Volume 11, Issue 4, December 2018

CONTENTS

Focal Article

Recommended Practices for Academics to Initiate and Manage Research Partnerships
With Organizations
Laurent M. Lapierre, Russell A. Matthews, Lillian T. Eby, Donald M. Truxillo,
Russell E. Johnson, and Debra A. Major 543

Commentaries

Allies FromWithin: I-O Practitioners in Organizations
Meghan Lowery, Joel Nadler, and Dan J. Putka 582

TL;DR: Focus on the Relationships, and Partnerships Will Come
Kathryn Dekas, Jennifer Kurkoski, and Brian Welle 586

Art of the Sale: Recommendations for Sharing Research With MainstreamMedia and
Senior Leaders
Don C. Zhang 589

Maintain a Web Presence So Practitioners Can Find You
Matthew J. Borneman 593

Research Partnerships Between Academics and Consulting Firms: A Stakeholder
Analysis
Sayeedul Islam, Ken Lahti, and Michael H. Chetta 596

Gaining Organizational Entry and Developing Partnerships for Applied Research and
Experience: A Perspective From Industrial-Organizational Psychology Master’s
Programs
Elizabeth L. Shoenfelt, Nancy J. Stone, and Janet L. Kottke 606

Beyond Managing Research Partnerships: Partnered Research as an Integrated
Methodological Approach
Silvia Bonaccio, Catherine E. Connelly, Sandra L. Fisher, Ian R. Gellatly,
Monique A. M. Gignac, and Arif Jetha 613

Making and Managing the Pitch: Selling I-O Psychology Research to Organizations
Caitlin Ann Demsky 620

https://doi.org/10.1017/iop.2018.196 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2018.196


It Takes Two to Tango: The Management of Academic–Industry Partnerships
Requires Multiple Perspectives
M. Travis Maynard, Samantha Conroy, and Christina N. Lacerenza 625

Focal Article

A Critical Evaluation of the State of Assessment and Development for Senior Leaders
Douglas H. Reynolds, Cynthia D. McCauley, Suzanne Tsacoumis, and The Jeanneret
Symposium Participants 630

Commentaries

Leveraging Cultural Context for Leader Development
Benjamin Biermeier-Hanson and Levi Nieminen 653

A Method for Capturing Context in the Assessment of Leaders: The “Too Little/Too
Much” Rating Scale
Jasmine Vergauwe, Robert B. Kaiser, Bart Wille, Filip De Fruyt,
and Joeri Hofmans 657

Senior Leaders in Small Enterprises: Insights Into the Field of Entrepreneurship
Chao Miao, Shanshan Qian, and Ronald H. Humphrey 663

Corporate University: A Systems Thinking Situating Senior Leader Assessment and
Development in Context to Enhance Organizational Viability
Lihui Zhang and Kathleen Boies 669

It’s All About Development: Assessment Is Only the Start
Suzanne Miklos and Michael Sliter 677

Senior Leaders Are Extreme Cases, Not Special Cases
Michael A. Gillespie and L. David Marquet 682

https://doi.org/10.1017/iop.2018.196 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2018.196

	1
	2



