
DREAM WORLDS
Mass Consumption in Late
Nineteenth Century France

by Rosalind Williams
A fascinating examination of the origins
and moral implications of consumer
society. As a cultural history, it traces
the emergence in late nineteenth-
century France of a system of consumer
lifestyles—the dream worlds of the
modern consumer. As a critical ap-
praisal, the book draws upon the ideas
of a group of creative French thinkers
from the same period.
$29.50

THE HISTORY
OF MODERN
WHALING
byj. N. T0nnessen
and A. O.Johnsen
This history, abridged and translated
from a Norwegian work, traces the
rapid expansion of the modern whaling
industry, which began around 1864.
The massive use of archival sources
makes this an authoritative record
which will interest anyone concerned
with whaling, past or present.
$45.00, illustrated

At bookstores
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The Challenge of Change
The Sun Oil Company, 1945-1977

By Arthur M. Johnson. An examination, from
the perspective of top management, of the
challenges posed a major American oil com-
pany since World War II that focusses on the
responses made by a corporate management
that has had to cope, on the one hand, with
wide swings in the availability of its basic natu-
ral resource and radically altered conditions in
the international energy market, and, on the
other, with policies of the federal government
that increasingly affected the conditions, ex-
tent, and costs of changes management had to
make in its operational, financial, and entrepre-
neurial strategies. $30.00
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New
The Merchant
Builders
by Ned Eichler
Ned Eichler writes succinctly about the tract or homebuilding
industry which he knows inside out. His book offers the first full-
scale account of the merchant builders-Levitt, U.S. Homes, Fox
and Jacobs, and Eichler Homes prominently among them-who
gave a major impetus to the postwar building boom in America
and to the American dream of homeownership as an attainable
goal for the average family.

After leaving the family firm, Eichler Homes, Inc., Eichler
became vice president of the new town of Reston, Virginia, was
executive vice president of the Klingbeil Company (builder of gar-
den apartments), was the partner in charge of the disposition of
more than a billion dollars of Penn Central properties undertaken
by Victor Palmieri and Co., and served as the federal court's
trustee president of Levitt & Sons. He is currently visiting profes-
sor of business administration at the University of California,
Berkeley.

"Ned Eichler's perspective on the homebuilding industry is a truly
unique one combining as it does his experience as both a practi-
tioner and academician."-Thomas J. Flynn, Senior Vice Presi-
dent, Bank of America

320 pages $24.95

28 Carleton Street
Cambridge, MA 02142

(Credit card orders accepted by
phone: 617-253-2884)
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include: originality, value, breadth, and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the
members of the advisory board of the Business History Review, none of whom
shall be eligible to receive a prize. The awards are administered by the editorial
office of the Review. No special prize will be awarded in years when, in the
opinion of the judges, no eligible article suitable for the prize was published, and
no person may be awarded both prizes in any one year.

ANNOUNCING
THREE AWARDS

IN
BUSINESS HISTORY

PRESENTED BY
THE NEWCOMEN

SOCIETY IN
NORTH AMERICA

Thomas Newcomen Book Award in Business History
The Newcomen Society in North America, in cooperation with the Business History

Review, will award in 1982 the seventh in a series of triennial prizes consisting of $1000
and a scroll for the best book on the history of business published in the United States
during the years 1979-1981, "Business history" is defined in its broadest sense to include
not only the history of firms or industries, but books tracing interactions of businessmen,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businessmen to their economic, political, and social environments. Criteria for se-
lection will include contribution to knowledge, depth of analysis, soundness of reason-
ing, clarity of style and organization, and general readability and format.

Judges for the 1982 award are Dr. Albro Martin, Oglesby Professor of the
American Heritage, Bradley University; Dr. Alfred D. Chandler, Jr., Straus Pro-
fessor of Business History, Harvard Graduate School of Business Administration;
and Mr. Stanley van den Heuvel, The Newcomen Society in North America.
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