
NEW FRGfH OHHRR1DCE
Big Business and the
Wealth of Nations
Alfred D. Chandler, Jr.,
Franco Amatori, and
Takashi Hikino, Editors
This book explains how the dynamics of
big business have influenced national and
international economies from the late nine-
teenth century to the present.
Contributors: AlfredD. Chandler, Jr., Franco
Amatori, Takashi Hikino, Geoffrey Jones, Ulrich
Wengenrotb, Harm G. Schroter, Patrick Fridenson,
Albert Carnras, Xavier TafuneU, Hidemasa
Morikawa, Alice H. Amsden, Maria Ms Barbero,
Andrei Yu Yudanov, Alice Teicbova, Giovanni Dosi,
William Lazonick, Mary O'Sullivan, Thomas K.
McCraw, Jeffrey R. Fear
48123-6 Hardback $69.95

Technology, Globalisation
and Economic Performance
Daniele Archibugi and
Jonathan Michie, Editors
This book describes and analyzes current
processes of technological globalization, the
behavior of transnational corporations, and
what governments can do to enhance their
economy's innovative performance and
competitive advantage.
Contributors: Martin BelL John Cantwell, Martin
Fransman, Christopher Freeman, Franco Malerba,
Stan Metcalfi, David Mowery, Richard Nelson,
Luigi Orsenigo, Joanne Oxley, Pan Paul, Keith
Pavitt

55392-X Hardback $59.95
55642-2 Paperback $19.95

Small Firms in the
Japanese Economy
0. H. Whittaker
This book looks at small firms in Japans
leading machine industries, their relations
with each other as well as with large firms,
and their internal management, employment
and technology dynamics.
58152-4 Hardback $49.95

Available in bookstores or from

Forcing the Factory of the
Future
Cybernation and Societal Institutions
Bryn Jones
This study unveils a recurring historical
conflict between two logics of factory manage-
ment and organization: workshop principles
and principles of a standardized factory.
57206-1 Hardback $59.95

A History of Corporate
Finance
Jonathan Baskin and Paul J. Miranti
"A History of Corporate Finance by Baskin
and Miranti provides a panoramic account of
the evolution of financial organizations and
practices from ancient time through the present."

~ Harry Markowitz, 1990 Winner of
the Nobel Prize in Economics

55514-0 Hardback $29.95

Corporate Collapse
Regulatory, Accounting and
Ethical Failure
F. L Clarke, G. W. Dean, and
K. G. Oliver
This lively and readable book book investi-
gates the role of accounting in the sudden
collapse of companies that were apparently
reaping healthy profits.
58520-1 Hardback $69.95

Now in paperback...

The Economics of the
Business Firm
Seven Critical Commentaries
Harold Demsetz
58865-0 Paperback $14.95

Acquiring Skills
Market Failures, their Symptoms
and Policy Responses
Alison L. Booth and
Dennis J, Snower, Editors
47957-6 Paperback $22.95
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New and forthcoming:
Historical Perspectives on Business Enterprise Series
MANSEL G. BLACKFORD AND K. AUSTIN KERR, SERIES EDITORS

<•** Capitalism, Politics, and
Railroads in Prussia, 1830-1870
JAMBS M. BROPHY
Centering on the relationskip of railroad
entrepreneurs with the Russian state during
the industry's critical phase of growth and
consolidation, Brophy describes new a capi-
talist economy was established within a politi-
cal system stamped hy Prussian conservatism.
January 1272 pp. / Cloth $50.00

Courts and Commerce:
Gender, Debt Law, and the
Market Economy in Colonial
New York

DEBORAH A. ROSEN

Rosen describes the expansion of the market
economy in colonial New York and the way
the law gave opportunities for eighteenth-cen-
tury men to expand their economic networks
while simultaneously constraining women's op-
portunities to engage in market relationships.
Qdoher/312 pp./<Mi $45.00/Paper $17.95

Oil Baron of tne
Southwest: Edward L. Doheny
and the Development of the
Petroleum Industry in
California and Mexico
MARTIN R. ANSELL
This hook provides, the first comprehensive
analysis of the husiness career of one of the
most successful and colorful entrepreneurs of
the early twentieth century, the oilman
Edward Laurence Doheny.
January / 432 pp. I illus. I Cloth $60.00

<$H New in Rpertack
American Public Finance and
Financial Services, 1700-1815
EDWIN J. PERKINS
"A thorough and well-researched financial his-
tory of the early years of this country and their
effect on the future development of the Ameri-
can economic system."—Library Journal
448pp. /Cloth $55.00/Paper $18.95

<S>* BFGoodricK: Tradition
and Transformation, 1870—1995
MANSBL G. BLACKFORD

AND K. AUSTIN KERR
"[The authors] document BFGoodrich's en-
trepreneurial origins and analyze the impact
of labor demands, antitrust regulation, and
foreign competition on forcing the company's
transformation. [A] readable, instructive
study"—Booklist
506 pp. I illus. I Cloth $30.00

A History of Accountancy
in the United States of America:
The Cultural Significance of
Accounting
GARY JOHN PREVITS

AND BARBARA DUBIS MERINO

The only comprehensive chronicle of Ameri-
can accountancy from the colonial period to
the present.
December / 576 pp. I illus.
Cloth $55.001 Paper $24.95
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Endless Novelty
Specialty Production and American Industrialization,

1865-1925
Philip Scranton

The United States emerged as a leading global manu-
facturer in the decades that followed the end of the Civil
War. Traditional historical accounts credit America's huge
mass-production businesses—including steel, oil, and auto-
mobiles—for this ascendancy. Here Philip Scranton boldly
recasts the history of this vital episode in the development
of American business, providing a highly detailed account
of the crucial role played by specialty firms in bolstering
U.S. economic fortunes.

"A tremendously important book . . . . Endless Novelty
provides historians with a new model for understanding
the nature of industrialization in America."
—John N. Ingham
Cloth $39.50 ISBN 0-691-02973-3

Modern Manors
Welfare Capitalism since the New Deal

Sanford M. Jacoby
Sanford Jacoby offers a timely, comprehensive history

of twentieth-century "welfare capitalism"—a history of
nonunion corporations that looked after the economic
security of their employees. Building on three fascinating
case studies of "modern manors" (Eastman Kodak, Sears,
and TRW), Jacoby argues that welfare capitalism did not
expire during the Depression. Rather it adapted to the
challenges of the 1930s and became a powerful factor in
the history of the welfare state, the labor movement, and
the corporation.

"Sanford Jacoby is probably the leading American
practitioner on the interface joining labor history, business
history, and economic history. In Modern Manors, Jacoby
again breaks new g round . . . . The book is a work of
history that speaks to pressing issues of our times."
—Gavin Wright
Cloth $35.00 ISBN 0-691-01570-8
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Harvard Business School Press
THE POWER OF IDEAS AT WORK

From Promise to Performance
A Journey of Transformation at SmithKline Beecham

Robert P. Bauman, British Aerospace,
Peter Jackson, PJ Corporate Consultants Ltd., and
Joanne T. Lawrence, JT Lawrence & Company Ltd.

A compelling, first-hand account of the most successful
transnational merger of all time.

"A truly unique effort that weaves an intriguing,
even spellbinding story."

— J O N KATZENBACH, Co-author of Wisdom

of Teams and Director, McKinsey & Co.

320 pages • $27.50 • #634-3

.From
Promise to

Performance

Mastering the Dynamics of Innovation
James M. Utterback,

Massachusetts Institute of Technology

Mastering the Dynamics of Innovation offers a
pioneering model for how innovation unsettles

industries and firms, and features fascinating
histories of new product developments and

strategies for nurturing innovation.

"The most valuable book I've read in years....
The analysis is brilliant."

— T O M PETERS

• $15.95 paperback • #740-4

Mastering Che

Dynamics

of Innovation

New and Improved
The Story of Mass Marketing In America

NEW HND IMPROVED
MASS MARKETING

Richard S. Tedlow, Harvard Business School

New and Improved is the most comprehensive and
influential history of mass marketing ever written, and
is punctuated throughout with dramatic tales of marketing
rivalries. Featuring a new introduction by the author.

"A facinating history."
— THE BOSTON GLOBE

528 pages • $17.95 • paperback • #672-6

To order call 1.800.988-0886/617,496.1449 m Mention priority code 2203.

Harvard Business School Press • Boston, MA • 02163 http://www.hbsp.harvard.edu
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not
concurrently under consideration elsewhere and that the material—in substance as well as
form—has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my

Potential contributors should initially submit hard copy, not diskettes, but it will save
considerable work for all parties in the event of acceptance if authors follow a few rules from
the beginning:

• In general, use as few formatting commands as possible.
• Left justify text.
• Do not hyphenate words at the end of lines.
• ALL material—including extracted quotations and notes—must be double spaced.
• Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (1993).
• Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75-100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). We do not have
an upper or lower page limit, but articles usually run between 25 and 50 typescript pages,
including notes and other material.

We are always eager to publish illustrations, but authors should not include originals of
illustrative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduction,
and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears, and twenty-five free offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hyphenate
words according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so; male nouns and pronouns should not be used to refer to people of
both sexes. We use the day-month-year form for dates, as 11 February 1998. Double
quotation marks should be used for journal titles and direct quotation; single quotation marks
are used for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and
the Third Reich," Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid, (not italicized) may be used.
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The Business History Group at Harvard, 1985
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