
Industrial and 
Organizational Psychology
Perspectives on Science and Practice

VOLUME 13   ISSUE 3   SEPTEMBER 2020

ISSN: 1754-9426 

Including focal articles with commentaries:  

Prestige and relevance of the scholarly journals: Impressions of SIOP members
Scott Highhouse, Michael J. Zickar, and Sarah R. Melick

Successful aging at work: A process model to guide future research and practice
Dorien T. A. M. Kooij, Hannes Zacher, Mo Wang, and Jutta Heckhausen

In
d

u
strial an

d
 O

rg
an

izatio
n

al Psych
o

lo
g

y Perspectives on Science and Practice    
V

olum
e 13 Issue 3 Sepetem

ber 2020

https://doi.org/10.1017/iop.2020.74 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2020.74


Industrial and Organizational Psychology
Perspectives on Science and Practice

The novel format of the journal focuses on an interactive exchanges on topics of importance to science and practice 
in the field of industrial and organizational psychology. The journal takes a focal article–peer commentary format.
A focal article is a position paper on an important issue for the field (or potentially a pair of papers taking opposite 
sides in a debate). Such a focal article might summarize evidence on an issue and take a position as to implications 
for science, practice, or public policy. The paper might focus on a basic science issue, an applied science issue, a 
practice issue, or a public policy issue; many would be a blend. The focal article is then followed by a series of 
peer commentaries. These could challenge or critique the original article, expand on issues not addressed in the 
focal article, or draw out implications not developed in the focal article. The goal is to include commentaries from 
various perspectives, including science, practice, and international perspectives.

EDITOR:
Ronald S. Landis, Illinois Institute of Technology

PRACTICE FORUM SECTION EDITOR:
Alexis A. Fink, Facebook

SENIOR MANAGER, PUBLICATIONS AND EVENTS:
Jenny Baker, Society for Industrial and Organizational Psychology

EDITORIAL BOARD:

Information for authors and readers

Manuscript submission: Individuals with ideas for a potential focal article they would like to write or with 
ideas about topics they would like to see addressed in the journal should contact Editor John Scott at JScott@ 
APTMetrics.com. Focal articles for each issue will be available at http://cambridge.org/iop and on the SIOP Web 
site (www.SIOP.org) well in advance of the copy deadline for each issue; you should check the Web site regularly 
for such articles. All commentaries should be submitted in the form of Word documents. These should be sent to 
the journal’s editor by the deadline indicated on the journal Web page: http://www.siop.org/journal/siopjournal.
aspx. For more information and style instructions, see https://www.cambridge.org/core/journals/industrial-and-
organizational-psychology/information/instructions-contributors.

Subscriptions: Industrial and Organizational Psychology: Perspectives on Science and Practice is published four 
times a year in March, June, September, and December. The 2020 price for an online and print subscription for 
institutions is $855 in the USA, Canada, and Mexico; UK £464 + VAT elsewhere. The 2020 price for an online-only 
subscription for institutions is $740 in the USA, Canada, and Mexico; UK £402 + VAT elsewhere. Individuals are 
encouraged to join the Society for Industrial and Organizational Psychology to obtain a subscription, or a heavily 
reduced individual rate is available direct from the publisher for personal use only. Periodicals postage rate paid 
at New York, NY, and at additional mailing offices.  POSTMASTER: Send address changes in the USA, Canada, 
and Mexico to: Industrial and Organization Psychology: Perspectives on Science and Practice, Cambridge University 
Press, Journals Fulfillment Department, One Liberty Plaza, 20th Floor, New York, NY 10006. Send address changes 
elsewhere  to Industrial and Organization Psychology: Perspectives on Science and Practice, Cambridge University 
Press, UPH, Shaftesbury Road, Cambridge CB2 8BS, England.

Permissions information: All rights reserved. No part of this publication may be reproduced, in any form or by any 
means, electronic, photocopying, or otherwise, without permission in writing from Cambridge University Press. 
Policies, request forms and contacts are available at http://journals.cambridge.org/action/rightsAndPermissions. 
Permission to copy (for users in the USA) is available from Copyright Clearance Center: http://www.copyright. 
com, e-mail info@copyright.com.

Advertising: To advertise in the journal, e-mail USAdSales@cambridge.org or telephone +1 (212) 337 5053 in the 
USA, Canada, or Mexico; e-mail ad_sales@cambridge.org or telephone +44 (1223) 325083 in the rest of the world.

Abstracts and indexing: Indexed in EBSCO, Proquest, Scopus, Thomson SSCI, Web of Science.

Industrial and Organizational Psychology: Perspectives on Science and Practice is published by Cambridge Journals 
on behalf of the Society for Industrial and Organizational Psychology. The journal is included on Cambridge Core 
and can be found at cambridge.org/iop.

ISSN: 1754-9434
E-ISSN: 1754-9426

Neil R. Anderson, Brunel University
Winfred Arthur, Texas A & M University
Tayla N. Bauer, Portland State University
Michael J. Burke, Tulane University
Stuart C. Carr, Massey University
Allan H. Church, PepsiCo, Inc.
José M. Cortina, George Mason University
Satoris S. Culbertson, Kansas State University
Fritz Drasgow, University of Illinois at

Urbana-Champaign
Mark Griffin, University of Western Australia
Theodore Hayes, US Office of Personnel Management
Beryl L. Hesketh, University of Western Sydney
George P. Hollenbeck, Hollenbeck Associates
Leaetta M. Hough, Dunnette Group, Ltd.
Jeff W. Johnson, Personnel Decisions Research Institute
Tracy Kantrowitz, SHL
Jerard F. Kehoe, Selection and Assessment Counselling
Richard J. Klimoski, George Mason University
Allen I. Kraut, Baruch College, CUNY
Hennie J. Kriek, Top Talent Solutions and University

of South Africa

Morgan W. McCall, University of Southern California
Jeffrey J. McHenry, Rainier Leadership Solutions
S. Morton McPhail, Retired Consultant, USA
Kevin Murphy, Lamorinda Consulting LLC and

Colorado State University
Kenneth Pearlman, Creative Personnel Management

Consulting
Hannah R. Rothstein, Baruch College, CUNY
Ann Marie Ryan, Michigan State University
Lise M. Saari, New York University
Eduardo Salas, Rice University
John C. Scott, APTMetrics, Inc.
Robert F. Silzer, HR Assessment & Development and

Baruch, Graduate Center, CUNY
Stephen D. Steinhaus, HRAlignment
William J. Strickland, Human Resources Research

Organization
Nancy T. Tippins, The Nancy T. Tippins Group
Aharon Tziner, Netanya Academic College
Sara P. Weiner, Glint
Alan Witt, University of Houston

A journal of the Society for Industrial and Organizational Psychology
SIOP is the premier membership organization for those practicing and teaching I-O psychology. While an 
independent organization with its own governance, SIOP is also a division within the American Psychological 
Association and an organizational affiliate of the Association for Psychological Science.
SIOP membership includes online access to all issues of the journal as well as an optional print copy. Individuals 
can become members at http://www.siop.org/Dues/payment.aspx. Membership rates are $110 for professional 
members (Fellows, Members, Associates, International Affiliates) and $55 for Student Affiliates & Retired statuses.

© Society for Industrial and Organizational Psychology, Inc.

https://doi.org/10.1017/iop.2020.74 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2020.74


Volume  13, Issue  3, September 2020

CONTENTS

Focal Article

Prestige and relevance of the scholarly journals: Impressions of SIOP members
Scott Highhouse, Michael J. Zickar, and Sarah R. Melick 273

Commentaries

Is where you are more important than who you are?
Alan M. Saks and Jamie A. Gruman 291

Pardon my French: On superfluous journal rankings, incentives, and impacts on  
industrial-organizational psychology publication practices in French business schools
Mehmet A. Orhan 295

I-O Psychology and management journal prestige in business schools:  
Do institutional versus individual views differ?
In-Sue Oh and Chad H. Van Iddekinge 307

Publish or perish, but what about practice?
Alicia S. Davis, Sofia S. Van Sickle, Saskia Shirley, and Jennifer Feitosa 312

I-O psychology’s top journals at the bottom of the TOP ranking: Should we consider  
openness and transparency when ranking journals?
Deborah M. Powell, Jeffrey R. Spence, and David J. Stanley 316

Prestige does not equal quality: Lack of research quality in high-prestige journals
Tine Köhler, Justin A. DeSimone, and Jeremy L. Schoen 321

The TOP factor: An indicator of quality to complement journal impact factor
Sven Kepes, George C. Banks, and Sheila K. Keener 328

Enabling practical research for the benefit of organizations and society
Jennifer L. Geimer, Richard N. Landers, and Emily G. Solberg 334

The global impact of North American journal prestige: Understanding its effects on  
faculty life throughout the world
Austin Lee Nichols, Sharon Glazer, Andrei Ion, and Rana Moukarzel 339

Focal Article

Successful aging at work: A process model to guide future research and practice
Dorien T. A. M. Kooij, Hannes Zacher, Mo Wang, and Jutta Heckhausen 345

Industrial and
 Organizational Psychology

Industrial and
Organizational Psychology

Perspectives on Science and Practice

Volume  13, Issue  3, September 2020

CONTENTS

Focal Article

Prestige and relevance of the scholarly journals: Impressions of SIOP members
Scott Highhouse, Michael J. Zickar, and Sarah R. Melick 273

Commentaries

Is where you are more important than who you are?
Alan M. Saks and Jamie A. Gruman 291

Pardon my French: On superfluous journal rankings, incentives, and impacts on  
industrial-organizational psychology publication practices in French business schools
Mehmet A. Orhan 295

I-O Psychology and management journal prestige in business schools:  
Do institutional versus individual views differ?
In-Sue Oh and Chad H. Van Iddekinge 307

Publish or perish, but what about practice?
Alicia S. Davis, Sofia S. Van Sickle, Saskia Shirley, and Jennifer Feitosa 312

I-O psychology’s top journals at the bottom of the TOP ranking: Should we consider  
openness and transparency when ranking journals?
Deborah M. Powell, Jeffrey R. Spence, and David J. Stanley 316

Prestige does not equal quality: Lack of research quality in high-prestige journals
Tine Köhler, Justin A. DeSimone, and Jeremy L. Schoen 321

The TOP factor: An indicator of quality to complement journal impact factor
Sven Kepes, George C. Banks, and Sheila K. Keener 328

Enabling practical research for the benefit of organizations and society
Jennifer L. Geimer, Richard N. Landers, and Emily G. Solberg 334

The global impact of North American journal prestige: Understanding its effects on  
faculty life throughout the world
Austin Lee Nichols, Sharon Glazer, Andrei Ion, and Rana Moukarzel 339

Focal Article

Successful aging at work: A process model to guide future research and practice
Dorien T. A. M. Kooij, Hannes Zacher, Mo Wang, and Jutta Heckhausen 345

https://doi.org/10.1017/iop.2020.74 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2020.74


Commentaries

Who has the option to age successfully at work? Considering nonwork factors
Meghan K. Davenport and Margaret E. Beier 366

Advancing our understanding of successful aging at work: A socioemotional  
selectivity theory perspective
Marc Cubrich and Alexandra Petruzzelli 369

The role of leader-member exchange in successful aging at work
Erica Fernandes, John N. Shea, Nicole Rogers, Crystal Smith,  
and Evelyn Rogers 374

Putting successful aging into context
Gretchen A. Petery, Lucinda J. Iles, and Sharon K. Parker 377

On the limits of agency for successful aging at work
Rachel S. Rauvola and Cort W. Rudolph 383

“Midlife crisis” on the road to successful workforce aging
Vanessa Burke and Alicia A. Grandey 388

This time with feeling: Aging, emotion, motivation, and decision making at work
Joseph A. Mikels and Alice F. Stuhlmacher 395

Successful aging at work: reflections on alpha, beta, and gamma change for older  
workers and the 2020 SIOP workforce trends
Deborah A. Olson and Kenneth S. Shultz 399

What’s age got to do with it? You may be surprised!
Kristin Allen, Gerianne van Someren, and Sara Gutierrez 403

Clarifying multilevel and temporal influences on successful aging at work:  
An ecological systems perspective
Justin Marcus 408

How bias thwarts successful aging at work
Abby Corrington, Linnea C. Ng, Cassandra N. Phetmisy, Ivy Watson,  
Felix Y. Wu, and Mikki Hebl 413

A step forward: from conceptualizing to measuring successful aging at work
Stanimira K. Taneva and Georgi P. Yankov 417

Successfully aging at work or successfully working while aging? The importance of  
older workers’ psychological well-being
William P. Jimenez 422

Practice Forum

YouScience: mitigating the skills gap by addressing the gender imbalance in  
high-demand careers  
Rodney A. McCloy, Patrick J. Rottinghaus, Chan Jeong Park, Rich Feller,  
and Todd Bloom 426

https://doi.org/10.1017/iop.2020.74 Published online by Cambridge University Press

https://doi.org/10.1017/iop.2020.74

