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Front Cover: Magnetic Tape's Competition

Although the value of magnetic tape as a recording
medium for audio, visual, and data storage is well-
known in the 1990s, the basic technology, available
since the late nineteenth century, remained largely
undeveloped in the United States before the Second
World War. When German magnetic tape and
recording technology was brought to the United
States in the wake of the war, companies such as
the Radio Corporation of America (RCA) had
embarked on plans to produce recorders using wire
as a medium, and it was not at all clear that a con-
sumer market in tape equipment would develop.
RCA advertised the wire recorder shown in the
illustration as "an instrument finding extensive use
in business offices . . . [and providing] ideal, inex-
pensive means for recording favorite radio pro-
grams, family gatherings or the sounds of baby's
first words." (Photograph and quotation are from
Radio Age [RCA's company magazine] 7 [Jan.
1948]: 18.)

For an article examining one U.S. pioneer in
magnetic tape production, see pp. 589-622.

Back cover: A Cascade of Titles from the Recipi-
ents of the 1993 Nobel Prize in Economics

The writings of Robert Fogel and Douglass North,
whose most well known books are displayed here,
have always generated a great deal of discussion
among both economists and historians. To mark the
occasion of their selection as recipients of the Bank
of Sweden Prize in Economic Science in Honor of
Alfred Nobel, the journal asked another well known
economic historian, William Parker, to provide a
commentary. For the result, see pp. 623-636.
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Fellow, working as an assistant to transportation secretaries Drew
Lewis and Elizabeth Dole. Prior to joining the HBS faculty, Chris-
tensen was chairman and president of Ceramics Process Systems
Corporation, a firm that he cofounded with several MIT faculty
members in 1984; CPS is a leading developer of products and man-
ufacturing processes using high-technology ceramics materials.
Christensen's research and writing interests center on the manage-
ment of technological innovation.
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History, Technology, and Society at the Georgia Institute of Tech-
nology. He received an A.B. in history from the University of Geor-
gia in 1987, an M.A. in history from Auburn University in 1990, and
an M.S. in history from the Georgia Insitute of Technology in 1994.
His dissertation will address the history of the development and uses
of magnetic recording technology in the United States from 1900 to
1965.

William N. Parker is Phillip Golden Bartlett Professor of Eco-
nomics and Economic History, emeritus, at Yale University. He
taught American and European economic history successively at
Williams College, the University of North Carolina, and Yale Univer-
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volume, Economic History and the Modern Economist (1986) con-
tains, along with essays by notable economists and economic histori-
ans, his view of the history of economic history and its place in
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graduate studies. His own historical essays have been collected in
Europe, America, and the Wider World, 2 vols. (1984 and 1991). He
is a fellow of the American Academy of Arts and Sciences and of the
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The Editorial Board Newcomen Society
of the and the of the

Business History Review United States

announce the winner of the
1992 NEWCOMEN AWARD IN BUSINESS HISTORY

BEST ARTICLE AWARD:
Richard N. Langlois

University of Connecticut, Storrs
for

"External Economies and Economic Progress: The Case
of the Microcomputer Industry"

The Newcomen Award is presented annually to the author
of the best article published in the Business History Review.
It consists of a scroll and a cash prize of $300. The Special
Article Award, for the best article written by a graduate
student or recent Ph.D. who has not yet published a book
in the field of business history, was not given in 1992. The
awards are made possible through the generosity and sup-
port of the Newcomen Society of the United States.
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