
attempts since the last quarter of the 19th century at pluralising the Portuguese iden-
tity. At that point, sundry decision-makers underscored regional differences in life-
style, taste and socio-economic realities to steer perspectives of Portugal toward
plurality. More markedly, while Spain experienced nationalist movements, starting
in the late 19th century, regionalist movements, or ‘peripheral nationalisms,’
exerted an outsize influence in citizens’ lives. Three noteworthy regions –
Catalonia, the Basque Country, and Galicia – launched movements of regional differ-
entiation, framing certain socio-linguistic and musico-political factors as fillips for
intraregional belonging. These sentiments resonated in music, leading to one-to-one
linkages between particular musico-kinetic genres and specific geographic regions.
For example, the sardana, a rural circle dance, has symbolised the spirit of
Catalonia since the 19th century. Interestingly, as regional music coalesced, Spain
and Portugal witnessed concurrent movements to forge ‘national music’ in art
music and musical theatre that incorporated vernacular music and popular song
styles. Civic wind bands, choral societies and chamber music groups popularised
regional and national genres alike. This book establishes a compelling precedent
for analysing the crisscrossing lines of homogeneity and heterogeneity that musicians
create throughout the Iberian peninsula.

While the book provides a refreshing overview of music animating the Iberian
peninsula, its concise narrative, probably owing to the publisher’s word count limit,
leaves readers wishing for more detail. Specifically, the text could have benefited
from an integrative concluding chapter, but its merits outweigh reservations. This
book warrants sincere praise because it comparatively explores how Portuguese
and Spanish musical assemblages – from wind bands (bandas de música/bandas
filarmónicas) and bagpipes (gaitas/gaitas-de-fole) to revival movements and protest
songs – articulate with national and regional identities, ritualised events and global-
isation to transform the course of human events. The Iberian peninsula is awash in
sonic brilliance and Music in Portugal and Spain propels readers to marvel at and
share knowledge about the people who participate in making this music meaningful.

Genevieve E.V. Dempsey
Massachusetts Institute of Technology, USA
genevieve.dempsey@gmail.com

Caliphate Pop. By Mandus Ridefelt, Hasan Özgür Top and Assem Hendawi.
Stockholm: Sarnama Press, 2022. 157pp. ISBN 7-2182-527-91-978
doi:10.1017/S0261143023000168

This book, written by three artists from diverse backgrounds, broaches the topic of
the influence of the Islamic State beyond its territorial ambitions. The authors
describe the project as investigating the mythological structures of the Islamic State
through examining images, narratives and sounds. As such, this book adds to the
corpus of works that have been published recently, such as Media Persuasion in the
Islamic State (Aggarwal 2019), Islamic State: The Digital Caliphate (Atwan 2015), and
Islamic State’s Online Propaganda: A Comparative Analysis (Lakomy 2021), that have
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examined the digitisation of violence and mediatised influence of the social
movement.

Chapter 1 is an abridged and revised version of a Master’s thesis by Hasan
Özgür Top when he was studying at the Dutch Art Institute. It traces the history
of the Islamic State and explores the strategies of Islamic State propaganda material,
one of which is making the masses and the consumers the subject of scrutiny.
Presenting evidence from IS-produced videos and their online magazine, Dabiq,
Top enters into a discourse analysis of the symbolisms of the ‘golden age’, the ‘call
to action’ and the idea of being ‘reborn’. The author aptly links similar themes
from the representation of the heroic figure to the choice of fonts used by the
Islamic State to Hollywood films like Troy and The Last Samurai that similarly
depict a battle between good and evil. Top’s chapter also reveals the heavily gen-
dered aspect of these messages. Out of the 1,114 videos that were archived, adult
women only appeared in four of them.

The second chapter by Mandus Ridefelt is of the most interest to me, and I
suspect, to most readers of Popular Music. It deals with the music produced by the
Islamic State, a topic that the author admits has been extensively covered. Termed
as jihadist nasheed by Ridefelt, he argues that almost all contemporary jihadi
groups incorporate some measure of anashid (plural of nasheed), quoting a jihadist
guidebook that ‘a good nasheed can spread so widely it can reach to an audience
that you could not reach through a lecture or a book’ (p. 105). This is not unlike
the Nation of Islam’s leader, Louis Farrakhan’s description of the influence of the
rap outfit Public Enemy, and the influence of popular music, which he alleged has
overtaken the reach of sermons conducted by the religious elites. In my own work,
Representing Islam: Hip-Hop of the September 11 Generation (2020), I observed how
rap has both been harnessed to proclaim a form of G-had by some groups, but over-
whelmingly, the potency of hip-hop music, with some level of nasheed infused, has
been utilised by young Muslims as a vehicle for social activism and as a tool to
fight Islamophobia (Kamaludeen 2020). Not unlike the idea of the G-had, as pro-
moted by the likes of British group Sheikh Terra and the Soul Salah Crew in their
track ‘Dirty Kuffar’, Ridefelt contends that the anashid of the Islamic State not only
depicted combat in their lyrics but also infused combat sounds. The author alleges
that it is difficult to differentiate between fact and fiction in the music videos, and
this distinction is not the purpose of the videos. Rather, their aim is the ‘aspiration
towards reality’ (p. 115).

The last chapter, which is the briefest of the three, is authored by Assem
Hendawi. Here, Hendawi discusses the cosmic apocalypticism and transgressive vio-
lence which form the aesthetic backdrop of the messages of the Islamic State. These
messages have spawned memes that are often appropriated by the masses in a
desensitised manner, even to the extent of finding humour in all the violence.
Especially in the age of social media, Islamic State materials find new life when
appropriated by the masses, often by taking them out of context. This gives rise to
a moral conundrum. This creative mimicry, which is a pivotal aspect of the
memetic practice, leads to an ambivalence as to whether their producers are
mocking or revering the original content.

Read collectively, it is evident that the variegated profiles of the authors afford
them an edge in terms of the different lens each of them brings into the project. This
is seen in the distinct entry points that they examine given an overarchingly similar
subject matter. One particular strength of the book, although this can be more
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consistent across the three chapters, is that it engages with social theories extensively.
The works of Deleuze, Adorno, Steigler, Althusser, Fanon and Freud, among others,
provide heuristic tools for the authors to illuminate different facets of their analyses.
The book also goes beyond merely looking at the Islamic State and, where relevant,
draws parallels to similar campaigns and rhetoric, for example those coming from
the White House past and present, to Erdoğan’s neo-Ottomanism to the Marxist
revolutionary, Che Guevara.

Caliphate Pop does not read like a standard monograph, however, instead
reading more like a loosely tied together volume. The narrative of the book is
rather segmented with each of the three authors writing the three chapters of the
book separately. The downside of this is that the chapters seem rather stand-alone,
and the reader must work hard to connect the common themes and overlapping ana-
lyses that penetrate the three chapters. Hence, the book would have benefitted from a
more extensive introduction and possibly a conclusion to bind the work together. As
a result of the rather fragmented approach, the chapters are also written each in their
own individual style without a uniform format. For instance, the last chapter does
not have an introduction, unlike the first two, and the first chapter is the only one
with a conclusion. The chapters also get considerably shorter as they go along. The
methodology of the book could also have been made more explicit. A more sustained
discourse analysis of the material presented would have illuminated the points made
by the authors better. Finally, the book could also be laden with less jargon to avail
itself to a wider readership.

All in all, Caliphate Pop is a welcome contribution to the field. It lies in the inter-
sections of several academic fields and should be of interest to, albeit not restricted to,
those in the fields of digital culture, security studies and popular culture. It is a very
relevant study and will continue to be significant beyond this day and age, as scho-
lars play catch-up to the rapid developments in what the authors refer to as the ‘vola-
tile governmentalities of contemporary techno-politics’ that unfold within the chaos
of the internet.

Mohamed Nasir Kamaludeen
Nanyang Technological University Singapore
kamaludeen@ntu.edu.sg
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