
Business Ethics Quarterly

Business Ethics Quarterly is the journal of The Society for Business Ethics, a
non-affiliated international scholarly association of persons interested in business
ethics. The Society for Business Ethics holds annual meetings in conjunction with
the Academy of Management as well as special sections at American
Philosophical Association conventions. Besides BEQ, the Society publishes a quar-
terly newsletter.

BEQ’s purpose is to publish scholarly articles from a wide variety of disciplinary
orientations on the general subject of the application of ethics to the business
community. The journal will address theoretical, methodological, and issue-based
questions that can advance ethical inquiry or improve the ethical performance of
business organizations. With the contemporary focus on international business,
the journal is particularly interested in articles that discuss global business and
economic concerns. The journal will also be interested in the value dimensions of
gender, race, ethnicity, nationality and culture, and how these factors affect and
are affected by business questions.

The Society for Business Ethics is pleased to acknowledge the financial support
of Loyola University Chicago in the publication of BEQ. Additional support is
provided by The Olsson Center for Applied Ethics, University of Virginia, and by
The Wharton Ethics Program, University of Pennsylvania.

Editor-in-Chief
Patricia H. Werhane

Ruffin Professor of Business Ethics
The Darden School, University of Virginia

Associate Editor
Al Gini

Department of Philosophy
Loyola University Chicago

Assistant Editor
Mark D. Schneider

Loyola University Chicago

Editorial Advisory Board
and SBE Executive Committee

Laura L. Nash
Boston University

John R. Boatright
Loyola University Chicago

Archie B. Carroll
University of Georgia

George Brenkert
University of Tennessee-Knoxville

https://doi.org/10.1017/S1052150X00003663 Published online by Cambridge University Press

https://doi.org/10.1017/S1052150X00003663


Editorial Review Board

Robert E. Allinson
Chinese University of Hong Kong

Antonio Argandoña
University of Navarra

Joseph Badaracco, Jr.
Harvard University

John Boatright
Loyola University Chicago

Norman Bowie
University of Minnesota

F. Neil Brady
Brigham Young University

George Brenkert
University of Tennessee-Knoxville

Rogene Buchholz
Loyola University New Orleans

Paul F. Camenish
DePaul University

Archie B. Carroll
University of Georgia

Gerald F. Cavanagh, S.J.
University of Detroit Mercy

Joanne B. Ciulla
University of Richmond

Phillip L. Cochran
Pennsylvania State University

J. Gregory Dees
Harvard University

Richard T. DeGeorge
University of Kansas

Robbin Derry
University of Pennsylvania

John Dienhart
St. Cloud State University

Thomas Donaldson
University of Pennsylvania

Thomas W. Dunfee
University of Pennsylvania

Ronald Duska
The American College

Gerald Dworkin
University of Illinois at Chicago

Georges Enderle
University of Notre Dame

Edwin M. Epstein
Saint Mary’s College

Amitai Etzioni
George Washington University

Liu Fangtong
Fudan University

William C. Frederick
University of Pittsburgh

R. Edward Freeman
University of Virginia

Peter French
University of South Florida

Kenneth E. Goodpaster
University of Saint Thomas

Ronald M. Green
Dartmouth College

David K. Hart
Brigham Young University

Edwin Hartman
Rutgers University

Brian Harvey
Manchester Business School

W. Michael Hoffman
Bentley College

LaRue Tone Hosmer
University of Michigan

Dove Izraeli
Tel Aviv University

Michael Keeley
Loyola University Chicago

James W. Kuhn
Columbia University

Peter Madsen
Carnegie Mellon University

Larry M. May
Washington University

Thomas McMahon, C.S.V.
Loyola University Chicago

David Messick
Northwestern University

Alex Michalos
University of Northern British Columbia

Patrick E. Murphy
University of Notre Dame

Laura Nash
Boston University

Lisa H. Newton
Fairfield University

James Nickel
University of Colorado

Richard P. Nielsen
Boston College

Lynn Sharp Paine
Harvard University

Donald Robin
Wake Forest University

Br. Leo V. Ryan, C.S.V.
De Paul University

S. Prakash Sethi
Baruch College-CUNY

Alexey Sidorov
Moscow Aviation Institute

Robert Solomon
University of Texas-Austin

James Sterba
University of Notre Dame

Linda Klebe Trevino
Pennsylvania State University

Henk J. L. Van Luijk
Netherlands School of Management

Manuel Velasquez
Santa Clara University

David Vogel
University of California-Berkeley

Clarence Walton
Lifetime Emeritis Member

Donna Wood
University of Pittsburgh

https://doi.org/10.1017/S1052150X00003663 Published online by Cambridge University Press

https://doi.org/10.1017/S1052150X00003663


The Journal of the 
SOCIETY FOR BUSINESS ETHICS

January 1998 Vol. 8    No. 1

TABLE OF CONTENTS

ARTICLES

GEORGE G. BRENKERT, Marketing to Inner-City Blacks:
PowerMaster and Moral Responsibility . . . . . . . . . . . . . . . . . . . . . . . . . . 1

JOHN HASNAS, The Normative Theories of Business Ethics:
A Guide for the Perplexed. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19

SHERWIN KLEIN, Don Quixote and the Problem 
of Idealism and Realism in Business Ethics . . . . . . . . . . . . . . . . . . . . . . 43

MOSES L. PAVA, Developing a Religiously Grounded Business Ethics:
A Jewish Perspective. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 65

S. PRAKASH SETHI AND LINDA M. SAMA, Ethical Behavior
as a Strategic Choice by Large Corporations: 
The Interactive Effect of Marketplace Competition, 
Industry Structure and Firm Resources . . . . . . . . . . . . . . . . . . . . . . . . . 85

ANDREW C. WICKS AND PAUL L. GLEZEN, In Search of Experts:
A Conception of Expertise for Business Ethics Consultation . . . . . . . . 105

PRESIDENTIAL ADDRESS

THOMAS W. DUNFEE, The Marketplace of Morality:
Small Steps Toward a Theory of Moral Choice. . . . . . . . . . . . . . . . . . . 127

RESPONSE ARTICLE(S)

DARYL KOEHN, Employee Vice: Some Competing Models: 
A Response to Moberg . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 147

REVIEW ARTICLES

J. GREGORY DEES AND JAAN ELIAS, The Challenges of Combining Social 
and Commercial Enterprise (Norman E. Bowie, University-Business
Partnerships: An Assessment) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 165

DARYL KOEHN, Re-Thinking Power 
(James Hillman, Kinds of Power) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 179

TOM MCINERNEY, Double Trouble: Combining Business and Ethics (Ben 
& Jerry’s Double Dip: Lead with Your Values and Make Money Too) . 187

NOTES ON CONTRIBUTORS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 191

Business
Ethics
Quarterly

https://doi.org/10.1017/S1052150X00003663 Published online by Cambridge University Press

https://doi.org/10.1017/S1052150X00003663



