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Cover: A Life Insurance Company's Use of
Tabulating Equipment, e. 1940

Well before the age of electronic computers, busi-
nesses developed information-processing needs
beyond letterbooks and pigeon-holes. Shown on our
front and back covers are office workers at the
Penn Mutual Life Insurance Company working on
Remington Rand tabulating equipment shortly
before the Second World War. In the development
of systems to control information and make it
retrievable, insurance companies were Important
users of technology, because they were among the
earliest to amass large quantities of data. One can
see in their experience how the specific needs of an
important user can set, at least to some extent, the
parameters of technological innovation. (Photo-
graph reproduced courtesy of the Hagley Museum
and Library, Wilmington, Delaware.)

For an article examining the development of the
tabulating industry and its interaction with the life
insurance industry, see pp. 1-51.
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The Editorial Board Newcomen Society
of the and the of the

Business History Review United States

announce the winners of the

1991 NEWCOMEN AWARDS IN BUSINESS HISTORY

BEST ARTICLE AWARD:

Philip Scranton
Rutgers University, Camden

for

"Diversity in Diversity: Flexible Production and American
Industrialization, 1880-1930"

SPECIAL ARTICLE AWARD:

Jennifer I. Kermode
University of Liverpool

for
"Money and Credit in the Fifteenth Century: Some Lessons from Yorkshire"

and

Helen Shapiro
Harvard University

for
"Determinants of Firm Entry into the Brazilian Automobile

Manufacturing Industry, 1956-1968"

The Editorial Advisory Board of the Business History Review annually awards
two prizes to the authors of articles appearing in the journal. The first, con-
sisting of a scroll and a cash prize of $300, is presented to the author of the
best article published in the volume. The second, a cash award of $150 and a
scroll, is presented to the author of the best article written by a graduate stu-
dent or recent Ph.D. who has not yet published a book in the field of business
history. The awards are made possible through the generosity and support of
the Newcomen Society of the United States.
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