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Abstract 

Systems change can help to address sustainability challenges and interventions at deep leverage points of a 

system can be applied to do so. By studying 9 sustainable entrepreneurial businesses, this paper looked at how 

entrepreneurial firms used their business to intervene at deep leverage points to facilitate systems change. We 

then proposed how deep leverage points can be operationalized by developing an approach for sustainable 

business model innovation and how entrepreneurs can consciously target leverage points when designing their 

business models to influence sustainable systems change. 
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1. Introduction 
Sustainability is at the top of the global agenda and researchers and practitioners increasingly 

acknowledge the need to address global sustainability challenges from a systems perspective, 

considering the interconnectedness of a system. To tackle sustainability from a systems perspective, the 

use of leverage points has been gaining attention in sustainability transformation literature in recent 

years. Leverage points are places of intervention in a system where a relatively small intervention can 

lead to relatively big changes in other parts of the system (Meadows, 1999).  In this stream of research, 

researchers call for the use of leverage points to transform our pathway toward sustainability (Abson et 

al., 2017; Chan et al., 2020; Davelaar, 2021; Fischer and Riechers, 2019; Nguyen and Bosch, 2013; 

Riechers et al., 2022), with others designing methods and tools to analyze causal loops and identify 

leverage points (Egerer et al., 2021; Komaki et al., 2021).  

One approach researchers have adopted to tackle sustainability at a systems level is based on the work 

of Meadows (1999) which identifies places to intervene in a complex system (e.g. a corporation, an 

economy, an ecosystem) to bring about transformative change. Meadows (1999) described twelve 

leverage points to intervene at to influence the behavior of a system. The leverage points range from 

'shallow' to 'deep' where 'shallow' points are argued to be relatively easy to implement but may only 

bring about little change in the system, and 'deep' points are more difficult to change but can result in 

more transformational change. Drawing on the ideas of Meadows (1999), Abson et al. (2017) 

conceptualized that interventions applied at leverage points can be 'transformational sustainability 

interventions'. They aggregated the original twelve leverage points into four broad types of systems 

interventions (from shallow to deep) - parameters, feedback, design, and intent. Of the four parameters, 

design and intent are deep leverage points, where design refers to the structure of the system that 

manages the shallower leverage points of parameters and feedback, and intent is the values and goals of 

actors that shape the direction of the system. Abson et al. (2017) also pointed out that sustainability 
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research and policy have largely focused on shallow leverage points but deep leverage points are likely 

needed for transformational change. 

From the perspective of identification of leverage points to tackle sustainability challenges (Egerer et 

al., 2021), the researchers approach a complex socio-economic system to identify points where different 

groups of actors can act. In many studies on sustainability transformation, the leverage points and levers 

are acted upon from the top down, where region-, national-level, or higher action is required and actors 

of levers at leverage points are often governments and regulators who have resources to provide 

subsidies and policy incentives (Chan et al., 2020).  Though many studies have been conducted on how 

to identify and use leverage points for systems change, actors of change are frequently governments and 

regulators, and few studies suggest pathways for individual actors. Encouragingly, individual projects 

implemented by civil organizations tackling leverage points for sustainability change have been reported 

(Birney, 2021), suggesting that individual actors have the potential to intervene at leverage points.  

In that vein, the concept of systems entrepreneur has been described in the context of transformations 

towards sustainability (Schlaile et al., 2021). Systems entrepreneurs are described by Milligan et al. 

(2017) as "moving beyond delivering solutions and instead are focusing on the architecture of the system 

itself." Schlaile et al. (2021) combined the concept of systems entrepreneur and Meadow's leverage 

points to further conceptualize systems entrepreneurship. They suggest the deep leverage points systems 

entrepreneurs can intervene at to facilitate systems change towards sustainability. However, to our 

knowledge, there have been no empirical studies on how entrepreneurs use leverage points and the 

processes or actions that they take for sustainable systems change. 

From a similar perspective of individual firms contributing to the sustainability transition, today it is 

widely accepted that businesses play an important role in supporting the transition toward sustainability 

(Lüdeke-Freund, 2010; Tukker et al., 2008). To do so, firms need to integrate sustainability into their 

core business (Schaltegger and Wagner, 2006) and they can do so through sustainable business model 

(BM) innovation. Specifically, sustainable BM innovation encourages firms to rethink their perception 

of value and redesign their BM to integrate the triple bottom line perspective (Bocken et al., 2014). To 

support firms in changing their BMs towards a sustainable BM, researchers have developed tools that 

firms can use (Bertassini et al., 2021; Boldrini and Antheaume, 2021; Geissdoerfer et al., 2017; Pieroni 

et al., 2019; Short et al., 2013) and a common theme is the need for firms to consider multiple 

stakeholders as they innovate their BM for sustainability. Moreover, certain types of sustainable BM 

would require system-level change to be materialized, especially when related to the circular economy, 

and thus research has also expanded to emphasize working with stakeholders at the ecosystem-level 

(Bertassini et al., 2021; Konietzko et al., 2020; Zucchella and Previtali, 2019). Despite so, existing 

approaches do not suggest how entrepreneurial firms can consider their sustainable BM from a systems 

change perspective and make use of leverage points when approaching their sustainable BM innovation. 

Focusing on deep leverage points for transformational change (Abson et al., 2017; Meadows, 1999), 

this study aims to understand how entrepreneurial firms position themselves to intervene at deep 

leverage points when developing a transformative sustainable business model. Due to the lack of 

primary data in this area of research, an exploratory study in the form of multiple case studies (Yin, 

2018) was conducted. The insights from the case studies were compared to deep leverage points 

described by Meadows  (1999) and Abson et al. (2017) to understand how entrepreneurial firms made 

use of deep leverage points. Building on these leverage points, we then developed a framework to help 

entrepreneurs design their sustainable BM to influence sustainable systems change.  

2. Methodology 
The focus of this study was to understand how entrepreneurial firms can design and develop their BM 

to make use of deep leverage points for sustainable system change. Considering the lack of primary data 

on the phenomenon to be observed, we conducted an exploratory study using qualitative research in the 

form of case studies (Eisenhardt, 1989; Yin, 2018). Case study is a method to examine a phenomenon 

in-depth and in its real-life context and it is especially relevant to studying under-researched and context-

dependent phenomena (Yin, 2018). In this research, multiple case design was selected as it is considered 

to be more robust (Herriot and Cirestone, 1983) and allows for cross-case analysis (Yin, 2018), allowing 

us to generate rich empirical insights.  
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2.1. Data collection 

As recommended by Eisenhardt (1989), we adopted theoretical sampling to identify potential businesses 

where we could observe the phenomenon of interest. We used two criteria to identify potential 

businesses. The first was to consider start-up or scale-up businesses that have a sustainable value 

proposition that considers social or environmental sustainability in addition to economic sustainability. 

Secondly, we wanted to identify transformative sustainable businesses that have innovations or BMs 

with the potential to lead to an industry-level system change. This might include the value chain, and 

related regulators and consumers of the industry that the business is operating in. To identify the latter 

criterium, we looked for businesses, in the context or industry they are in, who share about changing the 

existing system, or whose business or innovation requires multiple parties in the system to make changes 

to their behavior or business processes. 

We conducted our search via general internet search, market research sites, impact venture fund 

portfolios, and NGOs’ sustainability white papers. We examined information published on the 

businesses’ websites, social media accounts, and media reports to analyze whether the businesses fit our 

criteria. The businesses in our study span a range of industries and positions along the traditional 

industry value chain, providing the opportunity to capture variations in the data and include insights 

from diverse contexts. Data was collected from 9 entrepreneurial firms across different industries and 

their businesses are described in Table 1.  

Data collection consisted of semi-structured interviews with leaders in the company. The interviews 

aimed to understand the business in general, the attitudes the businesses have towards sustainability, 

and how they work with stakeholders for sustainability. Questions for the semi-structured interview are 

listed in Table 2. The questions were designed to be open to prompt discussions and allow exploration 

of the topics during the interview (Eisenhardt, 1989). Supplementary secondary data was collected from 

firms' websites, public presentations and documents, social media accounts, and other media sources. 

The use of multiple data sources enables a deeper understanding of the cases (Yin, 2018) and allows for 

data triangulation to increase the validity of the study (Guion et al., 2011).  

Table 1. Description of data set of sustainable businesses 

Cases Sustainable business descriptions Interviewees 

A The firm is in the food sector and develops technology to upcycle food by-

product into food ingredients. 

Chief Technology 

Officer 

B The firm is in the food sector with a global footprint with technology and a 

commercial model for decentralized food production. It supports food 

brands to produce food globally through decentralized production. Founder 

C The firm is in the food sector and develops technology and a commercial 

model to compute and reduce carbon footprint of food supply chains. 

Chief Executive 

Officer 

D The firm is in the food sector and is developing the first commercial farm in 

their sector. They are cultivating the local value chain to develop this food 

sector nationally. 

Chief Financial 

Officer and Chief 

Impact Officer 

E The firm is in the beverage sector with a global footprint with technology 

and a commercial model for circular beverage distribution. 

Chief Executive 

Officer 

F The firm is in the beverage sector with technology for sustainable 

packaging. 

Chief Executive 

Officer 

G The firm is in the fashion sector with technology and a commercial model 

for circular fashion. 

Chief Sustainability 

Officer 

H The firm is in the ecommerce sector with technology and a commercial 

model for circular packaging. 

Chief Commercial 

Officer 

I The firm is in the ecommerce sector with technology and a commercial 

model for circular ecommerce. Co-founder 
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Table 2. Interview questions for the semi-structure interviews 

Data to be collected Interview questions 

General business and attitudes 

towards sustainability 

What does your company do and how does it relate to sustainability?  

What were the key milestones of the business since you started? 

What is your business model and how has it changed since you started? 

 

Working with stakeholders for 

sustainability 

Which are the groups of stakeholders you engage with regarding your 

sustainable business model? 

How do you work with them? 

Are there any partners that are playing a big part to allowing you achieve 

your goals and how do you engage with them?  

2.2. Data analysis 

The data analysis process was an iterative process. We first conducted open coding of interview data 

and secondary data collected to identify concepts from the data. Next, we compared the codes from the 

open coding to identify patterns and create first order categories. We then compared the categories to 

create aggregate categories. This process was done iteratively and constant comparison was used where 

new data collected was compared to previous codes and emergent categories (Glaser, 1965). Finally, we 

mapped the aggregate categories to the deep leverage points based on which aggregate categories when 

implemented would influence the deep leverage points. Figure 1 displays the way the data were 

structured into categories and mapped to the deep leverage points described by Meadows  (1999) and 

Abson et al. (2017). Themes that are not relevant to the leverage points are not included in the results 

of this study. 

 
Figure 1. Data coding and mapping to deep leverage points described by Meadows (1999) and 

Abson et al. (2017) 
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3. Results and discussion 

3.1. Alignment to deep leverage points 

The themes that emerged from the data were mapped to deep leverage points in ways where intents and 

designs happening at the individual firm-level can position the firm to activate the deep leverage points 

at the systems level (Figure 1). This section details the results of the themes that emerged from the cases 

and how they are relevant to deep leverage points.  

3.1.1. General philosophy 

Across the majority of the cases, we found that the firms have a general philosophy of having a flexible 

mindset where they are concerned more about the problem and less about the specific solution. This 

allows them to have the mental flexibility to evolve their business and solutions based on their 

understanding of the challenges. Several interviewees described their firm as a solutions or innovation 

company without focusing on the specific solution or innovation. In Case F, the interviewee shared "[We 

have] the mandate to innovate sustainable solutions that are designed to in the first instance reduce 

carbon impact and secondly be easier or easy to recycle…We are a business that conceives the ideas, 

but then engineers the solutions."  

Rather than focusing on a particular solution, the firms develop a set of competencies that will allow 

them to tackle challenges as they emerge. In addition, the firms are driven by a vision that has the 

characteristics of having a long-term perspective, design for scalability, and having ambitions for 

industry-level change. 

The general philosophy observed in the cases suggests that the firms are unattached to a particular state 

of their business and industrial paradigm. They view the current paradigm to be unsustainable and 

realize that change is needed, however, they remain flexible to tackle the challenges they uncover. 

3.1.2. Ecosystem view 

Similar to the philosophy of the whole system design approach to sustainable design (Evans et al., 

2017), we found that case firms have an ecosystem view of the problem they are trying to tackle and 

the solution they are working on. Here, the ecosystem refers to the business environment in which the 

entrepreneurial firm is operating and growing in and includes a network of direct and indirect 

stakeholders (Moore, 2006). Entrepreneurial firms in our cases view themselves as a part of the 

ecosystem and other firms as dynamic stakeholders of the ecosystem, and that they are interdependent 

with stakeholders in the ecosystem. The ecosystem view emerges in two ways. Firstly, the firms work 

to develop a deep understanding of the context of the system that they want to or are operating in. 

They have an ongoing process to develop and update their understanding of the value chain that they 

are trying to tackle and understand stakeholders along the value chain. We found that firms also track 

the trends in the wider ecosystem which could include the regulatory, innovation, and social 

acceptance trends that are beyond the value chain. For instance, Firm G is in active communication 

with stakeholders across the fashion value chain, trying to understand the challenges actors at each 

position of the value chain face even though their business only exchanges value with firms in two or 

three positions across the whole value chain. This relates to the second deep leverage point where the 

firm can "step out of the system and see it as a whole" (Meadows, 1999). By doing so, the firm 

understands the structure of the value chain and the broader ecosystem they are operating in as well 

as the interdependencies of the parts of the ecosystem. This allows them to understand the challenges 

across the value chain, who the stakeholders are, and what are the challenges they face. They can then 

identify the touch points they need to have across the value chain to implement their solution and 

understand the incentives and disincentives of each stakeholder. This can be done through 

collaborative communication across the value chain.  

Secondly, the case firms lean into the environment that they are operating in. We found that case firms 

are willing to confront complexities that they uncover as they develop their understanding of the context, 

and they actively target the challenges and problems in the value chain. In many of our cases, the firms 

were attempting to reorganize the value chain (cases A, E, G, H, I) or create a new value chain (B, D, 
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F). In the former, they work with existing value chain actors to change their behavior and business 

processes while in the latter, they create new connections among parties who were not involved or 

connected in the traditional value chain. In all cases, firms position themselves along, and in some 

instances along multiple positions, the reorganized or new value chain. They recognize their 

interdependencies with other stakeholders of the ecosystem and use their understanding of the 

environment and stakeholders as the basis for designing their solution and BM. By leaning into the 

environment, the firm sees itself as part of the ecosystem and positions itself where it can influence and 

change the ecosystem. This sets into action a process of self-organization and evolution, with the firm 

as part of what is driving the evolution. 

3.1.3. Develop a sustainable business model 

Two key themes identified in firms developing their sustainable BM were their development of the value 

proposition and their attitude of constant iteration and evolution of the BM. Case firms developed their 

sustainable value proposition based on their understanding of the context. In most cases, firms build on 

their technical and commercial strengths when considering their value proposition and continue to 

develop their core capabilities to tackle the challenges in the value chain. In developing their business 

value proposition, case firms have the ambition and belief that they can change the value chain and the 

broader ecosystem and aim to change the goal of the ecosystem they operate in. Specifically in Case C, 

the firm has the ambition to change the food system and its value proposition is to provide better supply 

chain data for the food system. In this case, the firm's ambition led to the development of their business 

which intervenes to change the structure of information flow in the food system to support brands and 

consumers to make better decisions.  

We found that case firms, being at the start-up or scale-up phase of their business, constantly experiment 

and iterate their BM. They also have the mindset that their BM constantly has to evolve. Firm E shares 

that "one thing to keep in mind is constant evolution is required. We're learning more as we go and that 

may require [the] evolution of business models, of commercial models." This leads from their effort of 

continuously trying to understand the context and developing a better understanding of their ecosystem 

and resulting in them developing their technology or solution further to solve the challenges they 

uncover and correspondingly influences their BM. This mindset and active evolution by the firms 

position them to be a constant source of change in their ecosystem. 

3.1.4. Orchestrate value creation and delivery across the value chain 

In taking an ecosystem perspective, we observed that case firms identify and collaborate with the right 

partners across the value chain. Firms described that they start by identifying partners that have similar 

sustainability goals and values as them and who are complementary to them to develop the sustainable 

value proposition along the value chain. This allows them to gather a group of early partners in the value 

chain who they can work with to start to change the goal of the system. This is also suggested by Schlaile 

et al. (2021) as a directionality lever systems entrepreneurs can take where systems entrepreneurs take 

the role of aligning different stakeholders. Such vision alignment is also highlighted in the development 

of sustainable business ecosystems (Bertassini et al., 2021). Across our cases, we found that the early 

partners of the firm are not merely visionary early adopters (Moore, 2014), but they are also dynamic 

partners who have bought into the vision and invested or innovated in their own ways to create more 

value for the ecosystem. Firms can therefore change the rules of their ecosystem and orchestrate more 

sustainable value creation for the ecosystem by acknowledging and encouraging such dynamic partners 

and cultivating a spirit of innovation. 

In line with research on sustainable BM innovation processes where the value to each stakeholder should 

be considered (Short et al., 2013), firms understand the incentives and disincentives for each stakeholder 

and have gone through cycles of communication and iteration with early partners to demonstrate the 

sustainable and commercial value to stakeholders at different positions of the value chain. Firm E shares 

that "the best way to make a circular solution work or a sustainability solution innovation work, please 

make it work without the sustainability and make it better for your users, your customers, your 

consumers than the alternative, even if they don't care about sustainability."  
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Especially important at this early start-up and scale-up phase, case firms keep in close communication 

with partners for feedback on the implementation and improvement of the sustainable solution. These 

feedback channels are built digitally through Internet-of-Things devices on their machines and, more 

personally, through dedicated customer service teams. In addition to building these feedback channels, 

in several cases, firms emphasize that it is important for communication to be open and transparent. This 

helps to uncover challenges and set expectations among partners and supports the development of a 

trustful relationship with their partners.  

3.1.5. Develop the ecosystem and related resources 

Many case firms in our study are trying to reorganize the current value chain or create a new value chain. 

In addition to the technical requirement and working with partners across the value chain, firms educate 

peers and potential customers about the new value chain and its value. They do this through thought 

leadership efforts, participating in industry events, and making use of traditional and social media 

channels to share about sustainability. They frequently do this in collaboration with their early partners. 

These efforts aim to increase acceptance of their sustainable innovation and new value chain but serve 

the additional purpose of encouraging a change in mindset towards sustainability. 

Firms also educate and participate in advocacy work with regulators and non-value chain actors like 

trade associations and trade media, acting beyond the value chain. Firm A shares that "we are trying 

to build awareness around this category of upcycled food. So that also requires us to engage with 

thought leaders in sustainability or [accept] ministers to come and visit the production so we can be 

used to showcase [how] a sustainable food system could be in the future. " Firm D also shared that 

in their work to create a new food value chain in the country, they have been involved in advocacy 

work with regulators with the intention that they can contribute to setting standards based on the 

firm's best practices. The firm also conducts training based on these best practices to propagate the 

knowledge for the benefit of building the value chain on a national level. These education effort s 

across multiple levels of the ecosystem are a step towards supporting information flow across the 

ecosystem. 

3.2. A framework for designing sustainable business models to influence 
systems change 

Based on the themes identified, we built a conceptual framework as a tool to help entrepreneurs design 

their sustainable BM to influence systems change (Figure 2). This framework includes a 'chain of 

leverage' points (Fischer and Riechers, 2019) adopted over cycles of BM iteration and evolution which 

influence each other. There is a procedural sequence in this framework where perspectives or actions 

taken in an earlier phase support subsequent phases. Approaches and actions that can be taken at 

different steps of the framework are listed in Figure 3. 

In this framework (Figures 2 & 3), sustainability is present throughout. Importantly, the vision that 

the entrepreneur sets at the beginning embeds sustainability into the business decisions and activities. 

They then need to develop a good understanding of the context and ecosystem to identify the problems 

to tackle. When moving to develop their solution, their sustainability vision anchors the sustainable 

value proposition and the subsequent collaboration with early partners to reorganize or create the new 

sustainable value chain. The systems approach in this process is moving from intent (leverage points 

1, 2, & 3) to design (leverage points 4, 5, & 6) by translating the ecosystem view into actions. Going 

beyond that of their BM and by leaning into their environment, the entrepreneur now orchestrates 

value creation and delivery across the new value chain and the ecosystem. Despite ecosystem and 

resource development not typically a part of a firm's BM, as firms taking the ecosystem view, this is 

important for building the ecosystem around which the BM can thrive. The continuous iteration and 

evolution of the business also suggest continuing efforts to position themselves and act at leverage 

points. Through the growth and development of their ecosystem, the entrepreneurial firms and their 

early partners can operationalize deep leverage points to influence and change the system in which 

they are operating in. 
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Figure 2. Framework to design sustainable business models to influence systems change 

 
Figure 3. Sustainable business model innovation approach and actions for systems change. 

Numbers in the process correspond to the deep leverage points (LP) in Figure 1. 

4. Conclusion 
In this work, we used a leverage points perspective to study how entrepreneurial firms with 

transformational sustainable businesses build their business. Entrepreneurial firms are incentivized to 

find a solution that can work for stakeholders across the value chain, while educating and advocating 

beyond the value chain level to build alignment across different system levels. Therefore, in line with 

the perspective of Schlaile et al. (2021), we add empirical examples to research on systems entrepreneurs 

with the leverage point perspective for sustainability transformation. Here, we suggest that 

entrepreneurial firms can be actors to intervene at deep leverage points for sustainability transformation 

with their sustainable BM and ecosystem-level orchestration as the intervention. Specifically, 

entrepreneurial firms can be involved in changing the rules of the system by engaging with more 

powerful actors like regulators and large multinational corporations and be involved in designing best 

practices and regulations for the new system. 

In addition, we bring insight to how entrepreneurial firms can influence and change the mindset of the 

system they are operating in. Despite entrepreneurial firms not having the power to apply top-down 
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interventions, they can take action and intervene at leverage points. This requires them to be engaged in 

ongoing dialogues with stakeholders to ensure that all stakeholders' concerns and needs are met.  

From the learnings of the cases, we operationalized leverage points by developing an approach that 

integrates deep leverage points in BM innovation to target sustainable systems change. Despite none of 

the interviewees mentioning the use of leverage points, we found that their approaches were aligned 

with the literature on deep leverage points for systems change. Therefore, we suggest that 

entrepreneurial firms wanting to design their BM for sustainable systems change can more deliberately 

consider leverage points and use the approach developed in their process.  

In this study, we focused on identifying deep leverage points that entrepreneurs can use to design their 

BM for sustainable systems change. However as described by Fisher and Riechers (2019), concrete 

steps based on system causality, or the shallower leverage points, need to be integrated for targeted 

actions to lead to systems change. This is an open issue that requires further research, and it would be 

worthwhile to incorporate the use of shallower leverage points in sustainable BM innovation in future 

studies. Due to the exploratory nature of this study, only a limited number of businesses across a few 

sectors were studied. Further studies to include businesses from different sectors should be conducted 

to understand the relevance to a wider sector of businesses. 

References 

Abson, D.J., Fischer, J., Leventon, J., Newig, J., Schomerus, T., Vilsmaier, U., von Wehrden, H., et al. (2017), 

“Leverage points for sustainability transformation”, Ambio, Vol. 46 No. 1, pp. 30–39, 

https://dx.doi.org/10.1007/s13280-016-0800-y. 

Bertassini, A.C., Zanon, L.G., Azarias, J.G., Gerolamo, M.C. and Ometto, A.R. (2021), “Circular Business 

Ecosystem Innovation: A guide for mapping stakeholders, capturing values, and finding new opportunities”, 

Sustainable Production and Consumption, Vol. 27, pp. 436–448, https://dx.doi.org/10.1016/j.spc.2020.12.004. 

Birney, A. (2021), “How do we know where there is potential to intervene and leverage impact in a changing 

system? The practitioners perspective”, Sustainability Science, Vol. 16 No. 3, pp. 749–765, 

https://dx.doi.org/10.1007/s11625-021-00956-5. 

Bocken, N.M.P., Short, S.W., Rana, P. and Evans, S. (2014), “A literature and practice review to develop 

sustainable business model archetypes”, Journal of Cleaner Production, Vol. 65, pp. 42–56, 

https://dx.doi.org/10.1016/j.jclepro.2013.11.039. 

Boldrini, J.-C. and Antheaume, N. (2021), “Designing and testing a new sustainable business model tool for multi-

actor, multi-level, circular, and collaborative contexts”, Journal of Cleaner Production, Vol. 309, p. 127209, 

https://dx.doi.org/10.1016/j.jclepro.2021.127209. 

Chan, K.M.A., Boyd, D.R., Gould, R.K., Jetzkowitz, J., Liu, J., Muraca, B., Naidoo, R., et al. (2020), “Levers and 

leverage points for pathways to sustainability”, People and Nature, Vol. 2 No. 3, pp. 693–717, 

https://dx.doi.org/10.1002/pan3.10124. 

Davelaar, D. (2021), “Transformation for sustainability: a deep leverage points approach”, Sustainability Science, 

Vol. 16 No. 3, pp. 727–747, https://dx.doi.org/10.1007/s11625-020-00872-0. 

Egerer, S., Cotera, R.V., Celliers, L. and Costa, M.M. (2021), “A leverage points analysis of a qualitative system 

dynamics model for climate change adaptation in agriculture”, Agricultural Systems, Vol. 189, p. 103052, 

https://dx.doi.org/10.1016/j.agsy.2021.103052. 

Eisenhardt, K.M. (1989), “Building Theories from Case Study Research”, The Academy of Management Review, 

Vol. 14 No. 4, pp. 532–550. 

Evans, S., Fernando, L. and Yang, M. (2017), “Sustainable Value Creation—From Concept Towards 

Implementation”, in Stark, R., Seliger, G. and Bonvoisin, J. (Eds.), Sustainable Manufacturing, Springer 

International Publishing, Cham, pp. 203–220, https://dx.doi.org/10.1007/978-3-319-48514-0_13. 

Fischer, J. and Riechers, M. (2019), “A leverage points perspective on sustainability”, People and Nature, Vol. 1 

No. 1, pp. 115–120, https://dx.doi.org/10.1002/pan3.13. 

Geissdoerfer, M., Savaget, P. and Evans, S. (2017), “The Cambridge Business Model Innovation Process”, 

Procedia Manufacturing, Vol. 8, pp. 262–269, https://dx.doi.org/10.1016/j.promfg.2017.02.033. 

Glaser, B.G. (1965), “The Constant Comparative Method of Qualitative Analysis”, Social Problems, [Oxford 

University Press, Society for the Study of Social Problems], Vol. 12 No. 4, pp. 436–445, 

https://dx.doi.org/10.2307/798843. 

Guion, L.A., Diehl, D.C. and McDonald, D. (2011), “Triangulation: Establishing the Validity of Qualitative 

Studies”, p. 3. 

https://doi.org/10.1017/pds.2024.132 Published online by Cambridge University Press

https://doi.org/10.1017/pds.2024.132


 
1308  DESIGN FOR SUSTAINABILITY 

Herriot, R.E. and Cirestone, W.A. (1983), “Multisite Qualitative Policy Research: Optimizing Description and 

Generalizability”, Educational Researcher, American Educational Research Association, Vol. 12 No. 2, pp. 

14–19, https://dx.doi.org/10.3102/0013189X012002014. 

Komaki, A., Kodaka, A., Nakamura, E., Ohno, Y. and Kohtake, N. (2021), “SYSTEM DESIGN CANVAS FOR 

IDENTIFYING LEVERAGE POINTS IN COMPLEX SYSTEMS: A CASE STUDY OF THE 

AGRICULTURAL SYSTEM MODELS, CAMBODIA”, Proceedings of the Design Society, Vol. 1, pp. 

2901–2910, https://dx.doi.org/10.1017/pds.2021.551. 

Konietzko, J., Bocken, N. and Hultink, E.J. (2020), “Circular ecosystem innovation: An initial set of principles”, 

Journal of Cleaner Production, Vol. 253, p. 119942, https://dx.doi.org/10.1016/j.jclepro.2019.119942. 

Lüdeke-Freund, F. (2010), “Towards a Conceptual Framework of ‘Business Models for Sustainability’”, 

Unpublished, https://dx.doi.org/10.13140/RG.2.1.2565.0324. 

Meadows, D. (1999), Leverage Points: Places to Intervene in a System., The Sustainability Institute, Hartland, 

Vermont. 

Milligan, K., Schweer Rayner, C., Thorogood, C., Bonnici, F. and Saez, K. (2017), Beyond Organizational Scale: 

How Social Entrepreneurs Create Systems Change. 

Moore, G.A. (2014), Crossing the Chasm, 3rd Edition: Marketing and Selling Disruptive Products to Mainstream 

Customers, 3rd edition., Harper Business, New York, NY. 

Moore, J.F. (2006), “Business Ecosystems and the View from the Firm”, The Antitrust Bulletin, Vol. 51 No. 1, pp. 

31–75, https://dx.doi.org/10.1177/0003603X0605100103. 

Nguyen, N.C. and Bosch, O.J.H. (2013), “A Systems Thinking Approach to identify Leverage Points for 

Sustainability: A Case Study in the Cat Ba Biosphere Reserve, Vietnam”, Systems Research and Behavioral 

Science, Vol. 30 No. 2, pp. 104–115, https://dx.doi.org/10.1002/sres.2145. 

Pieroni, M.P.P., McAloone, T.C. and Pigosso, D.C.A. (2019), “Business model innovation for circular economy 

and sustainability: A review of approaches”, Journal of Cleaner Production, Vol. 215, pp. 198–216, 

https://dx.doi.org/10.1016/j.jclepro.2019.01.036. 

Riechers, M., Fischer, J., Manlosa, A.O., Ortiz-Przychodzka, S. and Sala, J.E. (2022), “Operationalising the 

leverage points perspective for empirical research”, Current Opinion in Environmental Sustainability, Vol. 

57, p. 101206, https://dx.doi.org/10.1016/j.cosust.2022.101206. 

Schaltegger, S. and Wagner, M. (2006), “Managing and Measuring the Business Case for Sustainability”, 

Managing the Business Case for Sustainability, p. 27. 

Schlaile, M.P., Urmetzer, S., Ehrenberger, M.B. and Brewer, J. (2021), “Systems entrepreneurship: a conceptual 

substantiation of a novel entrepreneurial ‘species’”, Sustainability Science, Vol. 16 No. 3, pp. 781–794, 

https://dx.doi.org/10.1007/s11625-020-00850-6. 

Short, S.W., Rana, P., Bocken, N.M.P. and Evans, S. (2013), “Embedding Sustainability in Business Modelling 

through Multi-stakeholder Value Innovation”, in Emmanouilidis, C., Taisch, M. and Kiritsis, D. (Eds.), 

Advances in Production Management Systems. Competitive Manufacturing for Innovative Products and 

Services, Springer, Berlin, Heidelberg, pp. 175–183, https://dx.doi.org/10.1007/978-3-642-40352-1_23. 

Tukker, A., Emmert, S., Charter, M., Vezzoli, C., Sto, E., Munch Andersen, M., Geerken, T., et al. (2008), 

“Fostering change to sustainable consumption and production: an evidence based view”, Journal of Cleaner 

Production, Vol. 16 No. 11, pp. 1218–1225, https://dx.doi.org/10.1016/j.jclepro.2007.08.015. 

Yin, R.K. (2018), “Case Study Research and Applications: Design and Methods”, p. 447. 

Zucchella, A. and Previtali, P. (2019), “Circular business models for sustainable development: A ‘waste is food’ 

restorative ecosystem”, Business Strategy and the Environment, Vol. 28 No. 2, pp. 274–285, 

https://dx.doi.org/10.1002/bse.2216. 

https://doi.org/10.1017/pds.2024.132 Published online by Cambridge University Press

https://doi.org/10.1017/pds.2024.132

