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festival audiences and their experiences.

RENÉ MAMO is a Senior Lecturer in Music, Sound and Education at the Malta College
of Arts, Science and Technology. He holds a bachelor’s degree in music education
from the University of Malta and an MSc in music engineering and production
from the University of Glamorgan. In 2017, he completed a PhD at the University
of South Wales that focused on the record producer in Maltese music. His current
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