
Emphasizing

"*2Oth
Century. • •

Business Enterprise in
American History
Mansel G. Blackford and K. Austin Ken-
Both of The Ohio State University
About 350 pages • paper • Just published
The new Blackford/Kerr survey develops two clear themes:
the history of the firm and government-business rela-
tions. The authors cover all periods from the colonial era
to the present, with an emphasis on the twentieth cen-
tury and unparalleled coverage of the post-1945 years.

Assuming no background in history, Blackford and
Kerr define terms when introduced and follow a straight-
forward chronological arrangement. The unusually
engaging narrative incorporates many examples plus
more detailed studies of well-known firms such as ITT,
DuPont, General Motors, and Wang Laboratories.

- Also of Interest -

Form and Style: Theses, Reports,
Term Papers, Seventh Edition
William Giles Campbell
Stephen Vaughan Ballou
Carole Slade, Columbia University
About 224 pages • spiralbound • Just published
Form and Style presents all the processes and principles
for writing research papers, including practical typing
instructions.

For adoption consideration, request examination copies from your
regional Houghton Mifflin office.

Houghton Mifflin Company
13400 Midway Rd., Dallas, TX 75244-5165
1900 S. Batavia Ave., Geneva, IL 60134
989 Lenox Dr., Lawrenceville, NJ 08648
777 California Ave., Palo Alto, CA 94304
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Image Worlds
Corporate Identities at General Electric,
1890-1930
David E. Nye
General Electric was one of the first modern industrial corpo-
rations to use photographs and other media resources to cre-
ate images of itself. In Image Worlds, David Nye studies sym-
bols, intentional signs, and photographs as well as the history
of institutional and technological development, identifying the
five "image markets" that GE sought to organize and address.
"This deceptively simple study is broadly interdisciplinary,
well-researched, and powerfully integrated. Image Worlds
represents an exciting new approach to business history that
imaginatively exploits visual documents and, by transcending
the traditional disciplinary boundaries, provides a pioneering
example of how to place the modern corporation in its broad-
est social and cultural context."-Reese Jenkins, Director and
Editor, Thomas A. Edison Papers

$20.00

28 Carleton Street, Cambridge, MA 02142

THE MIT PRESS
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Advertising the American Dream
Making Way for Modernity, 1920-1940

ROLAND MARCHAND
"A convincing and perceptive analysis that provides a careful sociological portrait of
advertising agency people in the 1920s and 1930s. Marchand has a rare talent for
bringing out things in the ads that the reader would not have seen alone."

—Michael Schudson

"One feels that nearly every sentence
is backed by the sort of thorough
knowledge that can only come from
years of research . . . . This work illu-
minates some of the most important
developments in twentieth-century
America."—T. Jackson Lears
$27.50 until 12/31/85, $35.00
thereafter

At bookstores or order from

UNIVERSITY OF

California
PRESS Berkeley 94720

W w Probably the best book on the history of technology to have been published
in English this year .««-Eric Robinson, TIMES LITERARY SUPPLEMENT

FROM THE AMERICAN SYSTEM TO MASS PRODUCTION,
1800-1932
THE DEVELOPMENT OF MANUFACTURING
TECHNOLOGY IN THE UNITED STATES

David A. Hounshell

No.Vow in paperback, this widely ac-
claimed work tells the history of the
American "genius for mass production"
and explores its origins in the nine-
teenth-century "American system" of
manufacture.

"[It] provide[s] superbly researched, in-
depth data bearing on the decision mak-
ing mechanisms that lead to the choices
of equipment and technology, decisions
central to the inner workings of every
factory."—Wickham Skinner, NEW
YORK TIMES BOOK REVIEW

Studies in Industry and Society, no. 4

$14.95 paperback $38.50 hardcover

T H E J O H N S H O P K I N S U N I V E R S I T Y P R E S S
701 West 40th Street, Baltimore, Maryland 21211
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Citibank, 1812-1970
Harold van B. Cleveland and Thomas F. Huertas

This comprehensive history of a major American bank provides
invaluable insights into the evolution of American banking and
business. The authors have skillfully placed the critical decisions of
strategy, policy, and operations within the broader economic and
institutional context.
Harvard Studies in Business History, 37 $25.00

The Miners of Decazeville
A Genealogy of Deindustrialization

Donald Reid
Donald Reid analyzes the interactions of miners, managers, and
the state in the making and unmaking of an industrial community
in southwestern France. $25 00

Harvard University Press
Cambridge, MA 02138

Reprints Available
Business History Review
Formerly: Bulletin of the Business
Historical Society, Boston
Vols. 1-46 and Gen. Ind. 1-30.
Boston, Mass., 1926-1972
Partly original edition. cloth $1620.00

paper $1350.00
Vols. 1-24 (in 9 units)* per unit paper $ 45.00
Vols. 25-46 per vol. paper $ 45.00
General Index 1-27 p a p e r j 4 5 0 0
General Index 28-30 paper $ 10.00
*Vols. 1-24 reprinted in units as follows:
1/3(1926-29); 4/6(1930-32); 7/9(1933-35); 10/12(1936-38);
13/15(1939-41); 16/18(1942-44); 19/20(1945-46); 21/22(1947-48);
23/24(1949-50).
Note: Many vols. beyond vol. 46 also available; please inquire.

Journal of Economic and Business History
Vols. 1-4 (all publ.). Cambridge, Mass.,
1928/29-1931/32. cloth $ 260.00

paper $ 224.00
per vol. paper $ 56.00

Order from:

KRAUS REPRINT & PERIODICALS
Route 100
Millwood, New York 10546
(914) 762-2200
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University Microfilms International
Please send additional information for

(name of pubiicatkxi)

Name

Institution

Street

City

State Zip.

300 North Zeeb Road
Dept. PR.
Ann Arbor, Mi. 48106
USA.

30-32 Mortimer Street
Dept. PR.
London WIN 7RA
England
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Now available for the first time—

"A major event in American social historiography."

"Portrait of an Empire Builder":

THE JAMES ). HILL PAPERS
Edited by: W. Thomas White, Robert M. Frame III, and Kathryn J. Gutzmann

Railroad man, industrialist, experimental farmer, pioneer, philanthropist, and "Em-
pire Builder"— in many ways James Jerome Hill played a pivotal role in the economic
and social life of nineteenth-century America. By opening new areas for settlement
and new avenues for trade, his Great Northern Railway literally changed the face
of the continent. A man of many interests, Hill also became an integral figure in
the development of mining industries, ran model experimental farms, and was a
major contributor to educational, religious, and charitable organizations. Fortu-
nately, Hill kept a meticulous record of his many business and private dealings,
and equally fortunate, these remarkably comprehensive and well-preserved rec-
ords are now available in a convenient microfilm edition.

Hill wrote constantly, inquiring about railroading, markets, politics, colonization
and settlement, and a host of other matters. His letters are among the most
extensive papers of any major American economic leader of the late nineteenth
and early twentieth centuries. This new microfilm collection contains Hill's most
substantive outgoing correspondence from 1866 to 1916—an invaluable source
of information for researchers interested in the history of business, transportation,
settlement, Indian affairs, immigration, philanthropy, and many other subjects.

"With the publication of the letterbooks of James J. Hill, scholars now have
available the most complete collection of the private papers of a major American
economic leader of the nineteenth and early twentieth centuries. Hill's career
illuminates not merely the transportation and industrial development of a region—
the upper Northwest and the Pacific Northwest—but of the entire nation. This is
a major event in the development of American social historiography."

—Dr. Albro Martin
Oglesby Professor of the American Heritage
Bradley University
Author of James J. Hill and the Opening of the Northwest

Ordering Information
1. Personal and Private Series, 1874, 1877-1916.

35mm microfilm (17 reels) with printed guide.
Price: $1100. Available now.

2. Pre-Railroad Business Series, 1866-1878.
35mm microfilm (4 reels) with printed guide.
Price: $250. Available now.

3. Railroads Series, 1877-1898.
35mm microfilm (27 reels) with printed guide.
Price: $1750. Available now.

Also available:
Great Northern Railway, Co. Papers and

Northern Pacific Railway Co. Papers.
Kindly direct all orders and inquiries to:

UNIVERSITY PUBLICATIONS OF AMERICA
Dept. A-BHR985

44 North Market Street • Frederick, MD 21701 • 1-800-692-6300
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one vear.

ANNOUNCING 1^1%%%? PRESENTED BY
THREE AWARDS ^^Wfckk ™ E NEWCOMEN

IN /^/3/P26L S0CIETY

BUSINESS HISTORY I I / ^ ^ f s S Q S i OF THE
UNITED STATES

Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of reason-
ing, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Newcomen Society of the United States.
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