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major debates and offer comparative perspectives. We consider the history of entrepreneurs, 
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Each table and fi gure must be accompanied by a complete source.

When submitting fi gures, make sure to include the data fi les. Tables should be prepared 
in a Word format to facilitate in-house editing.

Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.

The journal encourages authors to use gender-neutral prose in all cases where it is not anach-
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