
ORDER FORM 

New Political Economy 
EDITORS 
Anthony Payne (Managing Editor), Andrew Gamble, 
Anlde Hoogvelt, Michael Dietrich and Michael Kenny, 
all at the University of Sheffield, UK 

Supported by an International Advisory Board 

Alexis de Tocqueville once declared that a new science was needed for a new 
world. The past decade has seen the emergence of a new world order - a new 
stage in the development of the world economic and political system. 
Understanding it will require new modes of analysis and new theories, and a 
readiness to tear down intellectual barriers, bringing together many approaches, 
methods, and disciplines which for too long have been separated. In short, what 
is needed is a new political economy, which combines the breadth of vision 
which characterised the classical political economy of the nineteenth century 
with the analytical advances of twentieth century social science. 

New Political Economy creates a forum for work which seeks to bridge past 
empirical and conceptual divides. The emphasis is upon exploratory and 
innovative work which draws on different disciplines and which addresses core 
issues in the main constituent elements of its research agenda: namely, 
comparative political economy, the political economy of the environment, the 
political economy of development, and international political economy. 

SUBSCRIPTION RATES 

1999 - Volume 4 (3 issues) ISSN 1356-3467 
Institutional rate: £140.00; North America US$198.00 
Personal rate: £33.00; North America US$54.00 

http://www.carfax.co.uklnpe-ad.htm 

PLEASE COMPLETE IN BLOCK CAPITALS AND RETURN TO THE ADDRESS BELOW 

Please invoice me at the 0 institutional rate 0 personal rate 

o Please send me an inspection copy 

npe 

Name ________________________________________________________________________ _ 

Address ______________________________________________________________________ _ 

E-mail ______________________________________________________________________ __ 

Carfax Puhlishing • PO 13m 2" • ".hll1gLiul1 • (h IOJ (1-,1111 cOX 1-1 ~ tiE' t I K 
VISit the Carfax Home Page at http://www.carfax.co.uk for ,J; Journals "; News \,Jj SARA \,;;j Online 

https://doi.org/10.1515/bap.1999.1.1.bm Published online by Cambridge University Press

https://doi.org/10.1515/bap.1999.1.1.bm


INFORMATION FOR CONTRIBUTORS 

Busipess and Politics welcomes original articles, cases, and commentaries that are not being considered by another journal for 
publication. Articles will be evaluated by the Editors to establish whether they fit with the journal's objectives and will then be 
reviewed by' anonymous referees. Authors can expect to be informed of the Editors' decision within three months of submission. 
Manuscripts should be submitted to any of the three regional offices listed below. 

Americas Submission Address 
Professor Emerson Tiller 
Editor, Business and Politics 
Graduate School of Business 
CBA5.202 
University of Texas 
Austin, Texas 78712, USA 
Tel: + 1 512471 5258 
Fax: +15124710587 
E-mail: tillere@uts.cc.utexas.edu 

Asia and the Pacific Submission Address 
Professor John Ravenhill 
Associate Editor, Business and Politics 
Department of International Relations 
Research School of Pacific and Asian Studies 
Australian National University 
Canberra, ACT 0200, Australia 
Tel: +61 262492166 
Fax: +61 262798010 
E-mail: john.ravenhill@coombs.anu.edu.au 

Europe and Africa Submission Address 
Professor Cederic Dupont 
Associate Editor, Business and Politics 
Graduate Institute of International Studies 
II a, Avenue de la Paix 
1202 Geneva, Switzerland 
Tel: +41 22 734 8950 
Fax: +41 22 733 3049 
E-mail: dupont@hei.unige.ch 

Further enquiries or correspondence may 
be directed to: 
Professor Vinod K. Aggarwal 
Editor-in-Chief, Business and Politics 
802 Barrows Hill #1970 
University of California 
Berkeley, California 94720-1970, USA 
Tel: +1 510 6431732 
Fax: +1510 6431746 
E-mail: bap@socrates.berkeley.edu 

Submissions: All papers should be submitted in triplicate. An abstract should be included on a separate page. We encourage 
authors to also send a copy of their manuscript in electronic form, either bye-mail or on a 3.5 inch floppy disk. Where possible, 
the file should be saved in the 'Word for Windows' format. 

Presentation: Manuscripts should be double spaced throughout and single-sided. Please allow for generous margins and number 
all pages consecutively. The author should retain a copy, as submitted manuscripts cannot be returned. All papers should include a 
word count. Full names of the author(s) should be given, an address for correspondence, and where possible a contact telephone 
number, facsimile number, and e-mail address. Current and recent academic and professional affiliations should be supplied, 
together with a list of major publications (with dates and name of publisher) and forthcoming books. 

Footnotes. Please use in-text references and footuotes. In the manuscript's body cite a published sources in a footuote that shows 
the author's last name and the date, adding page numbers when quoting from or referring to a particular passage. Footnotes may 
include a brief comment that helps the reader to understand the source's value and viewpoint or commentary on an issue raised in 
the paper. Papers should also contain a reference list with the complete facts of publication or availability for each source cited, 
using the author-date form shown in the following examples. In the reference list show sources primarily in alphabetical order by 
the first author's surname and secondarily in chronological order with the earliest date first. Provide first names (instead of initials) 
of authors when available. A style sheet is available from the Business and Politics editorial office giving details of formats for 
notes and references. 

For questions of style not answered here, please refer to The Chicago Manual of Style, 14th ed. (Chicago: University of Chicago 
Press, 1993), or contact the BAP editorial office. 

Tables and figures: should be prepared on separate sheets using originals where possible; they should not be included within the 
text. The author(s) should indicate clearly in the margin of the paper where tables and figures are to be inserted. Each table and 
figure should be numbered consecutively in Arabic numerals with an appropriate caption (e.g. Table I, Table 2; Figure I, Figure 
2, and so on). Permission to reproduce copyright material must be obtained by the author(s) prior to submission and any 
acknowledgements should be included either in the text or the caption as appropriate. A camera ready copy of any tables and 
figures should be submitted in addition to those attached to the manuscripts. 

Proofs: Authors are expected to correct and return proofs of accepted articles within 48 hours of receipt. 

Offprints: Authors are entitled to 50 free offprints of their article and a copy of the issue in which their article appears. Offprints 
may take 3-4 weeks to deliver after publication. 

Copyright: It is a condition of publication that authors vest copyright in their articles, including abstracts, in Carfax Publishing, 
Taylor & Francis Ltd. This enables us to ensure full copyright protection and to disseminate the article, and the journal, to the 
widest possible readership in print and electronic formats as appropriate. Authors may, of course, use the article elsewhere after 
publication without prior permission from Taylor & Francis, provided that acknowledgement is given tn the Journal as the original 
source of publication, and that Taylor & Francis is notified so that our records show that its use is properly authorized. Authors are 
themselves responsible for obtaining permission to reproduce copyright material from other sources. 

Printed and Bound in Great Britain by 
bezier journals, Abingdon, Oxfordshire, England 

https://doi.org/10.1515/bap.1999.1.1.bm Published online by Cambridge University Press

https://doi.org/10.1515/bap.1999.1.1.bm


BUSINESS 
lPOLITICS 

Volume 1 Number 1 April1999 

Editorial 

ARTICLES 
Integrated Market and Nonmarket Strategies in Client and Interest Group Politics 

5 

David P. Baron 7 

Globalization, Convergence, and the Transformation of International Production 
Networks in Electronics in East Asia Dieter Ernst & John Ravenhill 35 

Pivotal Politics: A Refinement of Nonmarket Analysis for Voting Institutions 
Keith Krehbiel 63 

Corporate Political Action: Rethinking the Economic and Organizational 
Influences Douglas A. Schuler 83 

CASES AND COMMENTARY 
PatentiQg for Global Markets: A U.S. Firm Meets the Demands of New Globalism 
Deepak Somaya 99 

Scholarly Articles Research Alerting 
To receive contents pages by 
e-mail visit our Home Page at: 
hUp:/Iwww.carfax.co.uk 

III1 III 
1369-5258(199904)1:1;1-' 

https://doi.org/10.1515/bap.1999.1.1.bm Published online by Cambridge University Press

https://doi.org/10.1515/bap.1999.1.1.bm

