at bookstores or by toll-free order

Opening América’s Market

U.S. Foreign Trade Policy since 1776

Alfred E. Eckes Jr.

“Unites scholarly rigor with a policy maker’s
sensitivity to the political factors influencing trade.”
—New York Times Book Review

424 pp. $34.95 cloth

Business, Society, and the State

AGross Fortune's Tracks

A Biography of William Rand Kenan Jr.

Walter E. Campbell

“An in-depth study of the Kenan family through

three generations. . . . the fairest and best balanced
account of the Bingham-Kenan story that 1 have read.”
—Joseph Frazier Wall, author of Alfred I. du Pont:

The Man and His Family

434 pp., 42 illus. $34.95 cloth

Beyond thé Broker State

Federal Policies toward Small Business, 1936-1961
Jonathan J. Bean

“Provides ample grounds for suspicion of either the
effectiveness of, or the need for, an ‘industrial policy’
in the interests of what has proven to be an enduring
and richly resilient sector of the American economy
and society.”—Stuart Bruchey, Columbia University
298 pp. $39.95 cloth

Business, Society, and the State

For Social Peact n Brazi

Industrialists and the Remaking of the Working
Class in Sdo Paulo, 1920-1964

Barbara Weinstein

Barbara Weinstein examines the vast array of
programs sponsored by a new generation of Brazilian
industrialists who sought to impose on the nation
their vision of a rational, hierarchical, and efficient
society.

Approx. 448 pp. $59.95 cloth / $24.95 paper
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New in Paperback from

Harvard Business School Press

Mary Parker Follett—

Prophet of Management
A Celebration of Writings from the 1920s
Edited by Pauline Graham; Preface by Rosabeth Moss

Kanter; Harvard Business School; Introduction by Peter
F. Drucker

Classic essays that have shaped modern business
thinking—from a rediscovered voice of the past.

“Just about everything written today about leadership
and organizations comes from Mary Parker Follett’s
writings and lectures.”

— Warren Bennis

336 pages $16.95
New and Improved
The Story of Mass Marketing in America
Richard S. Tedlow, Harvard Business School
New and Improved is the most comprehensive and influential history of
mass marketing ever written, punctuated throughout with dramatic tales
of marketing rivalries. Featuring a new introduction by the author.

“A fascinating history.”

— The Boston Globe
528 pages $17.95

Mastering the Dynamics of Innovation

James M. Utterback, Massachusetts Institute of Technology

Mastering the Dynamics of Innovation offers a pioneering model for how
innovation unsettles industries and firms, and features fascinating
histories of new product developments and strategies for nurturing
innovation.

“The most valuable book I've read in years.”
— Tom Peters
288 pages $15.95

To order, call 1.800.545.7685 or 617.495.6192
Mention priority code 1107

Harvard Business School Press

Boston, MA = 02163
Visit our Web site: http://www.hbsp.harvard.edu
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HINDRED
STRANGERS

THE UNEASY RELATIONSHIP
BETWEEN BUSINESS AND g
POLITICS IN AMERICA U |

DAVID VOGEL >~

Notwithstanding the myriad forms of gov-
ernment assistance to American business, the
relationship of business to politics in the United
States remains a highly antagonistic one, char-
acterized by substantial mutual distrust. This
adversarial relationship is both reflected and
reinforced not only in American business ideolo-
gy, but also in America’s unique legalistic and
confrontational style of regulation, the political
strategies of the public interest movement, the
American approach to American industrial poli-
cy, and the distinctive way Americans think
about the subject of business ethics.

This volume brings together more than two
decades of scholarship on business and politics
by one of the leading authorities on this subject.
These essays also explore a number of critical
contemporary issues, including the ongoing
debate over the scope and extent of business
power in America, the growth of shareholder
protests and consumer boycotts, the changing
politics of consumer and environmental regula-
tion, and the emergence of both public and
: business interest in business ethics. They
M demonstrate the importance of integrating the
study of business by political scientists with the
%k VIR study of politics by students of management.
Princeton Studies in American Politics: Historical, International, and
Comparative Perspectives
Ira Katznelson, Martin Shefter, and Theda Skocpol, Editors
Cloth: $29.95 ISBN 0-691-02746-3

" e

PRINCETON UNIVERSITY PRESS

AVAILABLE AT FINE BOOKSTORES OR DIRECTLY FROM THE PUBLISHER: 800-777-4726
WORLD WIDE WEB SITE: HTTP://PUP.PRINCETON.EDU
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The Classic Works of Peter F. Drucker

With new introductions by the author

THE PENSION FUND REVOLUTION
Drucker examines the implications of the increase
in the number of pensioners and the investment
of pension funds in American business.

ISBN: 1-56000-626-9 (paper) 224 pp. $19.95/£12.95

THE AGE OF DISCONTINUITY
Guidelines to Our Changing Society
Drucker focuses with great clarity and percep-
tion on new forces of discontinuity in our social,
political, and economic landscape.

*[This] is the kind of book that makes business-
men think thoughts they had never thought be-
fore.” —The New York Times
ISBN: 1-56000-618-8 (paper) 424 pp. $21.95/£13.95

CONCEPT OF THE CORPORATION
This is the first study of the constitution, struc-
ture, and internal dynamics of General Motors.
Drucker introduces the concept of looking at the
organization as a social structure that works to
satisfy the community's economic needs.

ISBN: 1-56000-625-0 (paper) 320 pp. $21.95/£13.95

THE FUTURE OF
INDUSTRIAL MAN
Can an industrial society be a free society?
Drucker probes this question as he views the
radical growth of postwar industry.
*He possesses a fund of historical and economic
knowledge; his mind does not foliow conventional
grooves; his style eschews the cliché and
achieves frequent paradoxes and occasional pro-
fundity.”

—W. H. Chamberlain, The Atlantic Monthly
ISBN: 1-56000-623-4 (paper) 210 pp. $21.95/€13.95

THE NEW SOCIETY

The Anatomy of Industrial Order

Drucker sees the industrial society of the 20th
century as a new and distinct society, with spe-
cific social institutions: large-scale business en-
terprises, governments, and labor unions.
ISBN: 1-56000-624-2 (paper) 365 pp. $21.95/£13.95

LANDMARKS OF TOMORROW

AReport on the New “Post-Modern” World
“A set of provocative ideas about some directions
of social change...the combination of sociologi-
cal astuteness, economic realism, and philosophi-
cal sensitivity...is fresh and stimulating.”
—H. C. Bredemeier, American Sociological Review
ISBN: 1-56000-622-6 (paper) 275 pp. $21.95/£13.95

THE END OF ECONOMIC MAN
The Origins of Totalitarianism
“[Drucker] not only has a mind of his own, but
has the gift of starting other minds along a stimu-
lating line of thought.”

—Times (London) Literary Supplement
ISBN: 1-56000-621-8 (paper) 275 pp. $21.95/£13.95

Also by Peter F. Drucker

ADVENTURES OF A BYSTANDER
*The famous are here as well as the infamous.
...Drucker's book appears in a stroke to have re-
stored the art of the memoir and of the essay.”
—Dorothy Rabinowitz, The Washington Post
ISBN: 1-56000-738-9 (paper) 360 pp. $21.95/£13.95

THE ECOLOGICAL VISION
Reflections on the American Condition
This book defines the discipline of social ecol-
ogy as a sustained inquiry into the man-made
environment and an active effort at maintaining
equilibrium between change and conservation.
1SBN: 1-56000-061-9 (cloth) 424 pp. $34.95/£22.95

Order from your bookstore or direct from the publisher.
Major credit cards accepted. Call (908) 445-2280.

@ transaction publishers

Department 95APD

Rutgers—The State University

New Brunswick, NJ 08903
transaction

transaction publishers (UK) Ltd.

Book Representation and Distribution Ltd.
244A London Road

Hadleigh, Essex SS7 2DE

United Kingdom
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The Middling Sort

Commerce, Gender, and the Family in
England, 1680-1780
- MARGARET R. HUNT
“A very full, nuanced, up-to-date, and
lucidly expressed account. . .. The dis-
cussion is impressively wide-ranging .. .
and makes valuable contributions to a
number of current debates.”
—]Johann Sommerville,

University of Wisconsin-Madison

$48.00 cloth

Making Modernism

Technology as

Freedom

The New Deal and the Electrical
Modernization of the American Home
RONALD C. TOBEY

“Successfully bridges the gaps between
business history, political history, social
history, and the history of technology
and helps restore the central place of
state action in the mid-century transfor
mations of American life”

—Bruce Schulman, Boston University
$35.00 cloth, illustrated

Picasso and the Creation of the Market for Twentieth-Century Art

MICHAEL C. FITZGERALD

“[FitzGerald] conveys a sense of fun at the twists and turns in events that shaped
both the market and its assessment of Picasso’s work”— AR Triews

$15.95 paper, illustrated

At bookstores or order 1-800-822-6657.
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[ _SERVICE

Competition, Interconnection, and Monopoly
in the Making of the American Telephone System
Milton Mueller o -

Universal service means a telephone network that covers aﬂ of
the country, is technologically integrated, and connects as
many citizens as possible. Policymakers have long considered
regulated mohopoly to be the only industrial stricture. compat-.
- ible withthis goal. Milton Mueller argues that free market -

competition in the early years of the telephone industry playedv
a'major role in making universal service a reality

His analysis leads to a ft:ndamental change.in our understand-
encan telephone system became a
a!: service and the econom:c

g
se instttute

To order call 800-356-
0343 (US & Canada) or
(617) 625-8569.
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“THE STOCK MARKET DURING THE
!l  GREAT DEPRESSION OF THE 1930'S.
£ HAVE WE LEARNED ANYTHING?®

g A lecture presented by

H DAVID FELDMAN

€ ANALYST AND PARTNER, NX.S.E. MEMBER FIRM, IN THE 1930'S AND 1940'S

: FOR DETAILS, PLEASE CONTACT ME AT

f 402 NORTH PINE MEADOW DRIVE -» DeBARY, FL 32713-2307

; ‘ TELEPHONE: (407) 668-6361 . m:w) ;7“5:.‘19“2’5.“
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GUIDELINES FOR CONTRIBUTORS

General Information
Manuscripts are considered for publication on the understanding that they are not concurrently
under consideration elsewhere and that the material—in substance as well as form—has not been
previously published.

Three copies of the manuscript should be submitted.

Authors should identity themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themsélves in the
body of the manuscript; specitically, references to their own work in the text should be in-the
third person, and citations should be written without possessive pronouns—not “*See my. . . .

Each article should be accompanied by a précis of 75-100 words outlining the main point(s)
of the paper and placing the article in context. Subheads should be used to divide the manuscript
into three or four sections (or more, depending on length).

We do not have an upper or lower page limit, burt articles usually run between 25 and 60 type-
script pages, including notes and other matenial.

Articles must contain notes in the humanities stvle, not references as in the social sciences.

We are always eager to publish illustrations, but authors should not include originals of illus-
trative materials at the time of submission; photocopies ot such matertal may be included.

Authors of accepted manuscripts will receive two copies of the issue in which the article appears
and twenty-five tree offprints.

Manuscript Preparation
ALL material—including extracted quotations and notes—must be double-spaced. Legible pho-
tocopies or word-processed originals may be submitted. Use of dot-matrix printers is discouraged.

Notes should be numbered consecutively and citations should be placed at the end of the text.
Do not place footnotes at the bottom of the page (see word-processing instructions).

Each table or tigure should occupy a separate page and should be numbered (in arabic numerals)
and grouped together berween the text and the notes. The position of these items should be
indicated in the text (as, *‘see Table 3™), but they should not be mingled with the text and no
extra space should be lett for them there. Each table and tigure must be accompanied by a com-
plete source.

We use the 13th edinion of The Chicago Manual of Stvle (1982) and spell and hyphenate words
according to Webster's Nimth New Collegiare Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anachronis-
tic to do so; male nouns and pronouns should not be used to reter to people of both sexes.

We use the day-month-vear torm for dates, as 11 Februarv 1990.

Double quotation marks should be used for journal titles and direct quotation; single quota-
tion marks are used tor quoted material inside quotations.

Sample Citation Forms:
Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American Busi-
ness (Cambndge, Mass., 1977), 321-22.
Journal: Charles Cheape, **Not Politicians but Sound Businessmen: Norton Company and
the Third Reich.” Business Historv Review 62 (Autumn 1988): 444-66.
Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid. (not italicized) mayv be used.

Word-Processing Guidelines
The journal can accept disks of all standard sizes and densities, but they must be tormatted in
MS-DOS; we cannot use Apple or MacIntosh software. WordPerfect is directly compatible, but
we may be able to accept vour document it it can be converted into an ASCIT file.
Potential contributors should submit hard copy, not diskettes, initially, but it will save con-
siderable work for all parties in the event of acceptance it authors working on PCs follow a few
rules from the beginning:
In general, use as few tormatting commands as possible.
Do not justify or halfjustity the right-hand margin.
Do not hyphenate words at the end of lines.
Do not use hard returns except for new paragraphs or required page ends except as absolutely
necessary (for example, to break berween text and notes).
Do not use special fonts; underline material that is to be set in italics.
Most important, do not use the word processor’s automatic footnote functions: do not embed
notes in the text. Notes should be keyed in at the end of the text (after any tables) or
as a separate file.
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