
John W. Hill, 1940s, Courtesy State
Historical Society of Wisconsin

available at bookstores
or by toll-free order

telling
HISTORY

The Rise of Modern Business in Great
Britain, the United States, and Japan
MANSEL G. BLACKFORD
Second Edition, Revised and Updated

"An invaluable introduction to the rich variety of business
experience in the leading capitalist economies. Its comparative
approach pays enormous dividends, and the author has
achieved that rarest of feats in combining analytical sophistica-
tion with accessibility to a wide audience."—Thomas K.
McCraw, Harvard University
264 pp. $39.95 cloth / $ 15.95 paper

The Farmer's Benevolent Trust
Law and Agricultural Cooperation in Industrial America,
1865-1945
VICTORIA SAKERWOESTE

"Woeste deftly shifts . . . between the tale of the legal trans-
formation of agricultural cooperation . . . [and] the story of
California Associated Raisin Company, which—despite its tacit
encouragement of night-riding mobs and emulation of J. P.
Morgan—moved mountains to cultivate the image of itself as
the prototypical 'benevolent trust' with which "Jesus would sign
up.' Beautifully written and exhaustively researched."—Laura
Kalman, University of California, Santa Barbara

392 pp. $49.95 cloth / $ 19.95 paper
Studies in Legal History

FORTHCOMING JANUARY 1999

The Voice of Business
Hill & Knowlton and Postwar Public Relations
KAREN S. MILLER

Examines the influence exerted by one of the most powerful
public relations firms in history on American political and popular
opinion. Using case studies from the steel, tobacco, aircraft, and
margarine industries, Miller proposes that the major effects of
Hill & Knowlton campaigns were to strenghthen the opinions of
the like-minded rather than to sway the opposition.

Approx. 304 pp. $39.95 cloth
Luther Hartwell Hodges Series on Business, Society, and the State

The University of North Carolina Press
Chapel Hill • Phone (800) 848-6224, Fax (800) 272-6817 http://sunsite.unc.edu/uncpress/
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i Accounting for Growth
Information Systems

I and the Creation
I of the Large

Corporation
MARGARET C.
LEVENSTEIN
This study of informa-
tion systems in
American business dur-
ing the quarter-century
before World War I
takes as its starting
point the way in which
the Dow Chemical
Company constructed
and reconstructed its
internal information
systems. It shows how
changes in information
systems affected Dow's
organization and man-
agement, as well as the
extent of its technologi-
cal innovation.
$49.50 cloth

Strong Wine
The Life and Legend
of Agoston
Haraszthy
BRIAN MCGINTY

| 'This is the definitive
biography of 'the father
of California viticul-
ture,' an intriguing and
compelling book, at
once scholarly and
entertaining.
Haraszthy's checkered
career (full of magnifi-
cent successes and alle-
gations of scandalous
misbehavior) intersects
with topics central to
an understanding of
19th-century
California."

—James L. Rawls,
Diablo Valley College,

California
$24.95 paper $65.00 cloth

Slow Train to
Paradise
How Dutch
Investment Helped
Build American
Railroads
AUGUSTUS J.
VEENENDAAL, JR.
Railroad historians
have long been aware
of Dutch investment in
the building of
American railroads, but
until this book it has
not been known how
massive this investment
was. This book writes
a new chapter in the
history of American
railroads and in the his-
tory of American
finance.
$45.00 cloth

N O W I N P A P E R B A C K

An Anticlassical
Political-Economic
Analysis
A Vision for
the Next Century
YASUSUKE
MURAKAMI
Translated, with
an Introduct ion,
by Kozo Ya ma mura
In his final work,
Murakami confronts
three crucial questions:
How and in what form
can a harmonious and
stable post-cold-war
world order be created?
How can the world
maintain the necessary
economic performance
while minimizing con-
flicts and environmental
deterioration? What
must be done to safe-
guard the freedoms of
all peoples?

5 paper $65.00 cloth

The Mosaic of
Economic Growth
Edited by
RALPH LANDAU,
TIMOTHY TAYLOR,
AND GAVIN WRIGHT
This collection of fif-
teen essays presents the
views of some of the
world's most distin-
guished economists on
what is emerging as the
central topic of the
twenty-first century:
long-term economic
growth.
$19.95 paper $57.50 cloth

Industry and
Underdevelopment
The Industrialization
of Mexico, 1890-
1940
STEPHEN H. HABER

" . . . An important new
look at the history of
Mexican industry. His
careful discussion of the
nature of the industrial j
system emerging in the
latter part of the nine-
teenth century and his
insights into the revolu-
tionary and postrevolu-
tionary periods provide
an excellent basis for a
better understanding of
the rapid expansion of
Mexican industry after
1940." —American

Historical Review
$16.95 paper $45.00 cloth
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NEW FROM CAMBRIDGE
Now in paperback...
Corporate Collapse
Regulator/ An/ju-t-ng j r d Lt'noai

EL. Clarke, G.W. Dean and
K.G. Oliver
11 hi mitwr. n tte in J nj' r.tir.-

'i.n:l:

Phoenix Assurance
and the Development
of British Insurance
Volume 2: The Era of the Insurance Giants,
1870-1984
Clive Trebilcock
This is the story of one of Britain's oldest
and most important insurance offices. The
records of the Phoenix are unusually rich.
This, therefore, is more than the history
of a single business. Through the windows
of the Phoenix the development of the entire
modern insurance business can be studied and,
at the same time, many aspects of social and
commerciai Jife in twentieth-century Britain
are thrown into prominence.
0-521-25415-9 Hardback about $135.00

To Profit or Not
to Profit
The Commercial Transformation of the
Nonprofit Sector
Burton A. Weisbrod, Editor
Nonprofit organizations are becoming
increasingly commercial, operating more like
private firms. Far more is involved than the
generation of revenue. As donations decline
in importance and user fees and money-raising
ancillary activities come to dominate, they bring
side-effects on the social missions that justify
public support. This book examines these
little-recognized relationships for the overall
nonprofit charitable sector and then focuses
on each of six industries; important differences
are found among hospitals, universities, social
service providers, zoos, museums, and public
broadcasting.

Contributors: Burton A. Weisbrod, Helmut K.
Anheier, Louis Cain, Joseph J. Cordes, John H.
Goddeeris, Estelle James, Craig L. LaMay, Dennis
Meritt, Jr., Jason Owen-Smith, Walter W. Powell,
Lewis M. Segal, Frank A. Sloan, Richard Steinberg,
Stefan Toepler, Howard P. Tuckman, Dennis R. Young
0-521-63180-7 Hardback $69.95

Available in bookstores or from

40 West 20th Street, New York, NY 10011-4211.
C A M B R I D G E CaM toll-free 800-872-7423.
| iNIVFK<i lTVPHI- '« i< i Web site: http://www.cup.org
L i i N i V L M l l I t l\LO,-> MasterCard/VISA accepted. Prices subject to chang

<!t'ti( tw seat'vr- •
annu'it.np .I'ni ji,-num.i£ r^run unit voUn

—'I he Accounting Review
,-=•/' 535.-? r : . v i , i : Sid Sr

Networks of Innovation
w a n e Dcvelon-per - -IT Mt>rc>., Shjrp &
D>->hmi-. ana Mulforj. 159S-1395
Louis Galambos and
Jane Eliot Sewefl

. thtt h 4 "ii"< »nprr<\nt u or* . 'Uft'h Ul

shnu •>!£ the '•f.jinsilfi 'nr u,\r...'ul -.iirtnf

:ni:::iti,'i !i pr >i :tit ruruu i-i-en rr, 'an

:*!i*r>i inn. 4ti •'!"-% rr.ti:n1{ pn-.ei-n U a

.i.fii'i*; fii'.i>"i.Lruu l-Ptni

—H-Nei Review

Deregulatory Takings and
the Regulatory Contract
•• L1 C J ' T J C " 1 " " " T' •'t.*or'- ti! i [i *•••

J. Gregory Sidak and
Daniel F. Spulber
" W i r „•«/ V«i-'f\ r /'î  •, I, •?;.•, ». .11 -x. e'uft.z

-WL«irti//; •: . uiid :*-».f it«mi tl-e dungtn
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—Raymnnd W. Smith,
Chairtnan and l.hief Ixccutivc Officer,
Bell Atomic l'/orporatiou
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Creating the
Corporate Soul
The Rise of Public Relations and Corpo-
rate Imagery in American Big Business
ROLAND MARCHAND
"Ranks with such great business histories as
Daniel Boorstin's The Americans and Alfred
Chandler's Tim Visible Hand."

—Randall Rothenberg, author of
Where the Suckers Moon

"A classic, to be p»t alongside his Advertising
the American Dream. It will be essential
reading for anyone interested in business,
technology, tovmmx calture, and advertising
ta*fte tw«ifefi centafy" —Jeffrey L. Meikle,

University of Texas at Austin
ABirector'sGrcle-Boak, $39-95 cloth, illustrated

At bookstores qr«rder 1-800-822-6657.

Dark Side of Fortune
Triumph and Scandal in the Life of Oil
Tycoon Edward L. Doheny
MARGARET LESLIE DAVIS
"A fascinating saga of early 20th century
American triumph and tragedy.... A
sympathetic, yet not
uncritical, and always
readable, biography,
shedding new light on the
oil industry, U.S. relations
with Mexico, and the
potiticai scandals of the
1920s.". —Jule$%gH

mdm<Alt$ Great
Las Angeles Sttittdie

$35,00 etoth, illustrated

Press • www.ucpress.edu
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a UNITED STATES
1 POSTAL SERVICE,*

Statement of Ownership, Management, and Circulation
(Required by 39 U S C. 36SS)

I.PWicahon Title

Bus i i i e s s H i s to 1 y Rev iew

I issue Frequency

Quarterly
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0 0 0
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Annually
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7
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6 8 0

ciisred

5

3. R n g Oate

Sep tember 2 8 , 1998

6. Annual SubscriDtion Price
$11.5 Institutions
$50 Individuals

T.Complete Mailing Adcrass oi Known Office ot Publication (Street, City, County, State, and ZIP+4) (Not Printer)

Business History Review, Harvard Business School, 60 Harvard Way, Boston, MA 02163

& Complete Mailing Address of Headquarters or General Business Office o! Publisher (Not Printer)

Business History Review, Harvard Business School, 60 Harvard Way, Boston, MA 02163

9. Ful Names and Complete Mailing Addresses ol Publisher. Editor, and Managing Editor (Do Not Leave Blank)
Putfsher (Nam* and Complete Mailing Address)

Harvard Business School, 60 Harvard Way, Boston, MA 02163

Edtor (Name and Complete Mailing Address)

Thomas K. McCraw, Business History Review, Harvard Business School, 60 Harvard Way,

Boston, MA 02163
Mnagty Editor (Name and Complete Mailing Address)

Kelcey Wilson, Business History Review, Har.var.ei Business School, 60 Harvard Way,
Boston, MA 02163

U. Owner (If owned by a corporation, its name and address must be stated and also immediately thereafter ths names and addresses of stockholders owning
orhokSngi percent or more of tie total amount of stock. If not owned by a corporation, the names and addresses of the individual owners must be oven. If
omad by a partnership or other unincorporated firm, its name and address as weM as that of each individual must be given, tf the pubfication is published
by a nonprofit organization, its name and address must be stated.} (Do Not Leave Blank.)

Full Name
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Complete MaffinQ Address

C a m b r i d g e , MA 02138

11. Known Bondholders, Mortgagees, and Other Security Holders Owning or Holding 1 Percent or More of Total Amount ot Bonds. Mortgages, or Other
Securities. If nona, check tiers. O None

Full Ntme Complete Mailing Address

12. For completion by nonprofit organizations authorized to mail at special rales The purpose. Function, and nonprofit status ol th>s organization and the exempt
status for federal income la* purposes. (Check one) g Has Not Charged During Preceding t2 Months

^ D Has Changed During Preceding 12 Months
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13. Publication Name
Business I l istcn-y Review
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a. Total No. Copies (Nat Press Punl

3. Paid and/or Requested Circulation
(1) Sales Throuqh Dealers and Carriers. Street Vendors, and Counter Sales

(Not Mailed)

(2) Paid or Requested Mail Subscriptions
(Include Advertisers' Proof Copies/Excnange Copies)

c. Total Paid and/or Requested Circulation
(Sum ol 15o(t) and ISIKS))

d. Free Distribution by Mail
(Samples, Complimentary, and Other Free)

e. Free Distribution Outside the Mail /earners or other Means)

f. Total Free Distribution (Sumol 15dand 15e)

g. Ibtal Distribution (Sum ol 15c and 151}

K Copies Nol Distributed
(!) Offices Use. Leftovers. Spoiled
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16. This Statement of Ownership wiR be printed in th« Anttimn 1998 133ut 0 ) mis publication. D Check box if not required to publish.
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Kelce/-B. Wilson, YrodfJction Manager
certify that all information furnished on this form is true and complete. I understand that anyone who tumlshas fait* or mlsleadng Information on this tonn or
yho omits material or information requested on the form may be subject to criminal sanctions (including fines and imprisonment) and/or civil sanctions
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Instructions to Publishers

. Complete and file one copy of this form with your postmaster on or before October 1, annually. Keep a copy of the completed form for
your records.

. Include in items 10 and 11, in cases where the stockholder or security holder is a trustee, the name of the person or corporation for whom
the trustee is acting. Also inctude the names and addresses of individuals who are stockholders who own or hold 1 percent or more of the
total amount of bonds, mortgages, or other securities of the publishing corporation. In item 11. if none, check box. Use blank sheets il
more space is required.

. Be sure to furnish all information catted for in item 15, regarding circulation. Free circulation must be shown in items 15d, e. and f.

. If the publication hud second-class authorization as a general or requester publication, this Statement of Ownership, Management, and
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not
concurrently under consideration elsewhere and that the material—in substance as well as
form—has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my

Potential contributors should initially submit hard copy, not diskettes, but it will save
considerable work for all parties in the event of acceptance if authors follow a few rules from
the beginning:

• In general, use as few formatting commands as possible.
• Left justify text.
• Do not hyphenate words at the end of lines.
• ALL material—including extracted quotations and notes—must be double spaced.
• Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (1993).
• Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75-100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). We do not have
an upper or lower page limit, but articles usually run between 25 and 50 typescript pages,
including notes and other material.

We are always eager to publish illustrations, but authors should not include originals of
illustrative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduction,
and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears, and twenty-five free offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hyphenate
words according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so; male nouns and pronouns should not be used to refer to people of
both sexes. We use the day-month-year form for dates, as 11 February 1998. Double
quotation marks should be used for journal titles and direct quotation; single quotation marks
are used for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and
the Third Reich," Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid, (not italicized) may be used.
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