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The Saint Paul & Pacific Railroad
An Empire in the Making, 1862-1879
Augustus J, Veenendaal, Jr.

"A fascinating history."—H. Roger Grant

• Founded in 1862 to connect St. Paul and
Minneapolis with outlying towns, this pioneer-
ing line in virgin territory played a vital role in
the early economic development of Minnesota
and the Northwest.

Dutch bankers, who would eventually become
the second largest group of foreign investors in
American railroads, provided capital for building
the Saint Paul 6c Pacific. When railroad tycoon
James J. Hill took over the railroad in 1879, it
was absorbed into lines that eventually, as the
Great Northern Railway, reached the Pacific
O c e a n . 178 pages 65 b/w illus. $49.95 cloth 8'AX 10JA

The North Western
A History of the Chicago & North Western
Railway System
H. Roger Grant
"A highly readable but serious history."
—Chicago Tribune
303 pages 173 illus. $49.95 cloth S'AXIO'A

The Blues
A History of the Blue Cross
and Blue Shield System
Robert Cunningham III and
Robert H. Cunningham. Jr.

"Places the development of the
Blues in a broad context of polit-
ical and labor unrest and
explains many of the troubling
developments of recent years."
—Journal of American History

• This first history of the Blue
Cross and Blue Shield system
investigates the development of
America's largest and oldest
health care insurer. Reflecting
broad economic, social, and
political changes, The Blues
traces health care coverage from
its modest beginnings to the
turbulent 1990s, offering timely
insights into issues affecting
health care, including HMOs
and federal programs.
328 pages $3(5.00 cloth
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not
concurrently under consideration elsewhere and that the material—in substance as well as
form—has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my

Potential contributors should initially submit hard copy, not diskettes, but it will save
considerable work for all parties in the event of acceptance if authors follow a few rules from
the beginning:

• In general, use as few formatting commands as possible.
• Left justify text.
• Do not hyphenate words at the end of lines.
• ALL material—including extracted quotations and notes—must be double spaced.
• Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (1993).
• Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75 to 100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). We do not have
an upper or lower page limit, but articles usually run between 25 and 50 typescript pages,
including notes and other material.

We are always eager to publish illustrations, but authors should not include originals of
illustrative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduction,
and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears, and twenty-five offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hyphenate
words according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so; male nouns and pronouns should not be used to refer to people of
both sexes. We use the day-month-year form for dates, as 11 Feb. 1998. Double quotation
marks should be used for journal titles and direct quotation; single quotation marks are used
for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and
the Third Reich," Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit, op. cit,
or idem., but ibid, (not italicized) may be used.
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