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GUIDELINES FOR CONTRIBUTORS

Business History Review seeks articles drawn from rigorous primary research that address 
major debates and offer comparative perspectives. We consider the history of entrepreneurs, 
fi rms, and business systems, and the subjects of innovation, globalization, and regulation. We 
are also interested in the relation of businesses to political regimes and the environment. 

Manuscripts are considered for publication on the understanding that they are not currently 
under consideration elsewhere and that the material—in substance as well as form—has not 
been previously published.

Manuscripts should be submitted by e-mail to bhr@hbs.edu.

Authors of accepted manuscripts will receive a copy of the issue in which their article appears 
and a pdf fi le.

We encourage BHR authors to make their abstracts available on SSRN after the publication 
of their articles.

MANUSCRIPT PREPARATION

Authors must remember not to identify themselves in the body of the manuscript; specifi cally, 
references to their own work in the text should be in the third person, and citations should be 
written without possessive pronouns—not “See my . . .”

We use the 16th edition of The Chicago Manual of Style (2010) and spell and hyphenate 
words according to Merriam-Webster’s Collegiate Dictionary.

Send a bio of three to four sentences, stating affi liation and recent publications. 

Be sure to include an abstract of no more than 100 words outlining the main point(s) of the 
paper and placing the article in context. Subheads should be used to divide the manuscript 
into three or four sections (or more, depending on length). 

Articles should not be more than 10,000 words in length, including footnotes.

Each table and fi gure must be accompanied by a complete source. 

When submitting fi gures, make sure images are in black and white and also include the data 
fi les. Tables should be prepared in a Word format to facilitate in-house editing.

Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.

The journal encourages authors to use gender-neutral prose in all cases where it is not anach-
ronistic to do so; male nouns and pronouns should not be used to refer to people of both 
sexes. 

We use the day-month-year form for dates in citations, as 11 February 2007. 

Double quotation marks should be used for journal article titles and direct quotation; single 
quotation marks are used for quoted material inside quotations. 

SAMPLE CITATIONS

BOOK: Thomas K. McCraw, Prophet of Innovation: Joseph Schumpeter and Creative 
Destruction (Cambridge, Mass., 2007), 205–21.

JOURNAL: Naomi R. Lamoreaux, “Scylla or Charybdis? Historical Refl ections on Two Basic 
Problems of Corporate Governance,” Business History Review 83 (Spring 2009): 9–34.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit., or 
idem., but ibid. (not italicized) may be used.
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Business History Review is a top-tier refereed journal that seeks to publish articles with rigorous primary 
research that address major topics of debate, offer comparative perspectives, and contribute to the broad-
ening of the subject. We are primarily concerned with the history of entrepreneurs, fi rms, and business 
systems, and with the subjects of innovation, globalization, and regulation. We are also interested in the 
relation of businesses to the environment and to political regimes.

The Business History Review is published in the spring, summer, autumn, and winter by Cambridge 
University Press for Harvard Business School.

• EDITORIAL OFFICE Business History Review, Harvard Business School, Soldiers Field, Boston, MA 
02163, USA. Telephone: +1 617 495 1003, Fax: +1 617 495 0594, E-mail: bhr@hbs.edu.

• SUBMISSIONS See Guidelines for Contributors on inside back cover. Manuscripts, books for review, 
commentary, and all editorial correspondence should be sent to Walter A. Friedman, Coeditor (contact 
details as above).

• PUBLISHING OFFICE Cambridge University Press, The Edinburgh Building, Shaftesbury Road, 
Cambridge CB2 8RU, UK.

• SUBSCRIPTIONS The 2011 subscription price is US$187 (£117) for institutions’ print and electronic 
access. The price for individuals is US$70 (£50). There is a reduced rate of US$40 (£25) for students, 
Harvard Business School alumni, and members of the following Associations: Academy of Manage-
ment, Association of Business Historians, Business History Conference, Business History Society of 
Japan, Economic History Association, European Business History Association, German Association for 
Business Historians.

All prices include delivery by air if appropriate, and exclude VAT. EU subscribers (outside the UK) 
who are not registered for VAT should add VAT at their country’s rate. VAT registered members should 
provide their VAT registration number. Japanese prices for institutions (including ASP delivery) are 
available from Kinokuniya Company Ltd., P.O. Box 55, Chitose, Tokyo 156, Japan.

Orders, which must be accompanied by payment, may be sent to a bookseller, subscription agent 
or direct to the publisher: Cambridge University Press, The Edinburgh Building, Shaftesbury Road, 
Cambridge CB2 8RU, UK; or in the USA, Canada and Mexico: Cambridge University Press, Journals 
Fulfi llment Department, 100 Brook Hill Drive, West Nyack, New York 10994-2133.

POSTMASTER: send address changes in USA, Canada, and Mexico to Journals Fulfi llment Depart-
ment, 100 Brook Hill Drive, West Nyack, New York 10994-2133; or e-mail subscriptions_newyork@
cambridge.org. Send address changes elsewhere to Cambridge University Press, The Edinburgh Build-
ing, Shaftesbury Road, Cambridge CB2 8RU, UK. Claims for missing issues will only be considered if 
made immediately on receipt of the subsequent issue.

• RIGHTS AND PERMISSIONS Please contact Linda Nicol, Cambridge University Press, The Edin-
burgh Building, Shaftesbury Road, Cambridge CB2 8RU, UK.

• COPYING This journal is registered with the Copyright Clearance Center, 222 Rosewood Drive, Dan-
vers, MA 01923, USA. Organizations in the USA who are also registered with the C.C.C. may therefore 
copy material (beyond the limits permitted by, sections 107 and 108 of US Copyright law) subject to 
payment to the C.C.C of the per copy fee of US$15.00. This consent does not extend to a multiple copy-
ing for promotional or commercial purposes. Code 0007-6805/11. ISI Tear Sheet Service, 3501 Market 
Street, Philadelphia, PA 19104, USA, is authorized to supply single copies of separate articles for private 
use only. Organizations authorized by the Copyright Licensing Agency may also copy, material subject 
to the usual conditions. For all other use, permission should be sought from Cambridge or from the 
American Branch of Cambridge University Press.

• ADVERTISING To advertise in the journal please contact the relevant Advertising Promoter for your 
area: in the USA, Canada or Mexico: journals_advertising@cup.org or telephone +1 212 337 5053; in 
the UK, Europe, or rest of the world: ad_sales@cambridge.org or telephone +44 1223 325757.

• Business History Review articles are listed in ABI/INFORM Global, America: History and Life, Book 
Review Index, Business Methods Index, Business Periodical Index, EBSCO Academic Search Premiere, 
EBSCO Business Source Complete, Historical Abstracts, IBSS, Journal of Economic Literature, Jour-
nal Citation Reports/Social Sciences Edition, JSTOR, Proquest 5000, Proquest Central, Social Sci-
ences Citation Index®, Social Scisearch®, and Standard Periodical Directory.

• The paper used in this journal meets the minimum requirements of the American National Standard for 
Permanence of Paper for Printed Library Materials, Z.39.48 and is 50% recycled, 10% post-consumer.

• Visit our Web site for further details and current information: www.hbs.edu/bhr.
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