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range', a poor rater might have his score weighted by 1/9. If raters were to use the more
common 20 point scale, weighting factors could be more extreme.
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2008 Wine Valuation Analysis

Here is recent convergence of Science and economics. Physicists from the Centre National
de la Recherche Scientifique determine a dating method for the glass of a wine bottle.(l)
An investigator at the meeting of American Association of Wine Economists presents evi-
dence that famous old empty wine bottles are rapidly increasing in market value.(2) While
it cannot be determined whether this temporal concordance is causal, it should be noted
that testing of the bottle and invasive testing of wine are already being offered by Antique
Wine Company.(3)
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