
Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one vear.
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Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of rea-
soning, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Newcomen Society of the United States.
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"An important collaboration by two of America's leading
business historians."—PAUL TIFFANY, The Wharton School

THE RISE OF

United States Business
and Public Policy in the

20th C e n t u i y = =

LOUIS GALAMBOS
AMD JOSEPH PRATT

BASIC
BOOKS

THE RISE OF THE
CORPORATE COMMONWEALTH

Louis Galambos
and Joseph Pratt

A panoramic survey of the dynamic interactions be-
tween American business and public policy, from J.P.
Morgan to Lee Iacocca. "Not only students of bus-
iness and history will benefit from this informative,
insightful, and well-written book. So will all the
readers who wish to enhance their understanding of
20th century capitalism."—PAUL McNULTY, Dean,
School of Business, Columbia University "Offers
the clearest and most convincing explanation
I've seen of how 'The American Century' was launched
and why it only lasted 25 years."—RICHARD
ROSENBLOOM, Harvard Business School. $ 19.95

At your bookstore or direct from the publisher at:
800-638-3030

10 E. 53rd St., NY, NY 10022

Reprints Available
Business History Review
Formerly: Bulletin of the Business
Historical Society, Boston
Vols. 1-46 and Gen. Ind. 1-30.
Boston, Mass., 1926-1972
Partly original edition. cloth $1620.00

paper $1350.00
per unit paper $ 45.00
per vol. paper $

paper $
paper $

45.00
45.00
10.00

Vols. 1-24 (in 9 units)'
Vols. 25-46
General Index 1-27
General Index 28-30
•Vols. 1-24 reprinted in units as follows:
1/3(1926-29); 4/6(1930-32); 7/9(1933-35); 10/12(1936-38);
13/15(1939-41); 16/18(1942-44); 19/20(1945-46); 21/22(1947-48);
23/24(1949-50).
Note: Many vols. beyond vol. 46 also available; please inquire.

Journal of Economic and Business History
Vols. 1-4 (all publ.). Cambridge, Mass.,
1928/29-1931/32. cloth $ 260.00

paper $ 224.00
per vol. paper $ 56.00

Order from:

KRAUS REPRINT & PERIODICALS
Route 100
Millwood. New York 10546
(914) 762-2200
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