
was specially seen with those whowere not engaged (OR=2,92) and
those whoworried about being unsuccessful (OR=1.91). Good self-
esteem and being older were protective factors with OR=0.49 and
OR=0.38 successively. Depression did not contribute to the devel-
opment of internet addiction, on the opposite it protected against it
(OR=0.36).
Conclusions: Cigarette and internet addiction are threatening
health problems that need more effort to screen and address. This
public health issue has never stopped growing with the emergence
of new types of illicit drugs and behaviours. Finally, this study draws
attention to the importance of assessing the prevalence of different
categories of addiction in Tunisia and highlights the necessity of
updating policies used to address these addictions in a timely and
appropriate way.
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Introduction: Social network addicts may differ significantly from
non-addicts in terms of personality traits, such as agreeableness,
neuroticism, and conscientiousness. Addicts may be prone to nega-
tive emotions and unpleasant experiences, whichmay be associated
with a higher level of neuroticism. Addicts often fail to cope in the
real world, often experience negative emotions, quickly give up
their goals, see themselves and others in a negative light, and escape
into virtual reality. The virtual world is devoid of the anxiety that an
individual faces in real life interactions, hence the tendency for
addiction among people with higher levels of neuroticism. The
primary cause of Internet Addiction may be innate temperamental
traits (i.e., impulsiveness of behavior and impulsiveness of deci-
sions) that influence the susceptibility to functional and chemical
addictions. According to the concept of addictive personality,
people who have this problem are prone to addiction as such,
regardless of what they are addicted to.
Objectives: The purpose of this study was to generally assess the
degree of women’s dependence on social networking sites on the
example of Facebook, taking into account personality traits accord-
ing to the five-factor model of personality, the so-called Big Five by
Costa and McCrae
Methods: The study included 556 women. This survey-based study
was carried out using the questionnaire technique. The following
research tools were used to analyze behavioral addictions in adult
women: the Bergen Face- book Addiction Scale (BFAS), the NEO
Five-Factor Inventory (NEO FFI) and the author’s questionnaire.
Results: Among the surveyed women, 69.6% were average Face-
book users, of whom16.4%had scores indicating possible Facebook
addiction, and 14.0% had scores indicating addiction. The higher
the neuroticism, the more serious the Facebook addiction (r= 0.26;
p < 0.001; R2= 6.7%). A weak negative correlation was obtained for

the agreeableness subscale e (r= -0.08; p < 0.05; R2= 7.2%). A weak
negative correlation was also obtained for the subscale of conscien-
tiousness (r= -0.16; p < 0.001; R2= 2.6%). Therewas no statistically
significant correlation between the log10 score obtained on the
BFAS and the score on the NEO-FFI subscales of extraversion
(r= 0.04; p= 0.40) and openness to experience (r= 0.04; p= 0.30).
Conclusions:The personality types of the studied women indicated
relationships in terms of behavioral addictions. Women character-
ized by neuroticism showed stronger addiction to Facebook.
Women characterized by high conscientiousness were at lower risk
of behavioral addictions, while agreeableness as a personality trait
significantly protected the surveyed women against Facebook
addiction.
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Introduction: Behavioral addictions are a growing problem in the
society. Digital technologies are used by people of different ages,
and their number is increasing every year. The precise reasons for
the development of addictions remain unknown. In the case of
behavioral addictions, especially Internet addiction, the signifi-
cance of personality traits and behaviors predisposing an individual
to addiction, such as depressiveness, anxiety, hostile attitude,
aggression, impulsiveness, psychotic behaviors, shyness and self-
esteem disorders, are emphasized. Personality predispositions play
an essential role in Internet addiction.
Objectives: The aim of this study was a general assessment of the
level of Internet addiction with regard to personality traits accord-
ing to the Big Fivemodel by Costa andMcCrae amongwomen from
the West Pomeranian Voivodeship.
Methods: The study involved 556 women, whose average age was
34 years and who met the inclusion criteria: female sex, age of
18 years or above, place of residence in the West Pomeranian
Voivodship, an informed consent for participation in the study,
and completion of the set of questionnaires. The study was con-
ducted using a diagnostic poll method with a questionnaire tech-
nique. To carry out the analysis both author’s own and standardized
tools were used: the author’s questionnaire covering socio-
demographic data, the NEO-Five Factor Inventory which assesses
the levels of personality traits, and the Internet Addiction Test used
to measure behaviors and characteristics related to compulsive use
of the Internet.
Results: Most (70.9%) of the women were average users of the
Internet, 25% of respondents were at risk of addiction, and the least
numerous group of women (4.1%) was addicted to the Internet.
Conscientiousness negatively correlated with Internet addiction
(r = -0.22; p < 0.001; R2 = 4.9%). Openness to experience was
conducive to Internet addiction (r= 0.15; p < 0.001; R2= 11.1%). A
positive link between neuroticism and Internet addictions was
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