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page of the manuscript.
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A WORD FROM THE EDITORS

Pedagogical Issues in Business Ethics

The English philosopher and scientist C. P. Snow once stated that every
discipline must be able to both define both itself in detail and critique
itself in depth. We thought it appropriate that the inaugural volume of
Business Ethics Quarterly make an attempt to fulfill both of Snow’s
injunctions. It is our hope that the articles in this special edition will
address some long-standing controversies while at the same time stimu-
lating and encouraging conversation and debate within the discipline.

We are happy to announce that our subscription list is expanding. How-
ever, our survival and well being can only be sustained if subscriptions
continue to grow. We therefore, once more, urge all of you to invite your
colleagues and university libraries to subscribe to BEQ.

Patricia H. Werhane, Editor-in-Chief
Al Gini, Managing Editor
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CALL FOR PAPERS

In conjunction with the
Annual Meeting of the Academy of Management
(August 9-12, 1992)

Authors may choose from a wide range of topics, may adopt
diverse viewpoints, may employ various methods of inquiry,
may write from a theoretical perspective or from an applied one
and may employ various disciplinary or multidisciplinary ap-
proaches. It is presumed that all papers will be concerned with
some aspect of business!

Authors should respect the following format guidelines:

1. Papers should be no longer than 30 double spaced pages,
including references, notes, figures, etc.

2. A cover page should contain the paper’s title, author,
institutional affiliation, mailing address, and telephone
number. The first page of text should contain the paper’s
title. The author’s identity should not be revealed in the
body of the paper.

3. Four copies of the paper should be mailed to:

Jennifer Moore
115 W. 86th, Apt. 18E
New York, NY 10024

4. The deadline for receipt of all papers is March 25, 1992.
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Business Ethics Quarterly

Business Ethics Quarterly is the journal of The Society for Business Ethics, a
nonaffiliated international scholarly association of persons interested in business
ethics. BEQ's purpose is to publish scholarly articles from a wide variety of
disciplinary orientations on the general subject of the application of ethics to the
business community. The journal will address theoretical, methodological, and
issue-based questions that can advance ethical inquiry or improve the ethical
performance of business organizations. With the contemporary focus on interna-
tional business, the journal is particularly interested in articles that discuss global
business and economic concerns. The journal will also be interested in the value
dimensions of gender, race, ethnicity, nationality and culture, and how these fac-
tors affect and are affected by business questions.

The Society for Business Ethics is pleased to acknowledge the financial support
of Loyola University of Chicago in the publication of BEQ.
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De Paul University
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