
BUSINESS HISTORY
Germany's Business Leaders, 1400-1917

"This collection offers vast possi-
bilities for research into the nature
of small and medium-sized busi-
nesses and the origins and career
patterns of the men who built and
managed these enterprises. It will
provide a unique perspective on
German business history."
—William H. Becker

Professor of History
George Washington University

This collection was the property
of Rudolf Mosse (1843-1920),

a successful businessman who
founded the first major advertising
agency in Germany and went on to
become publisher of the influential
Berliner Tageblatt and other daily
newspapers.

Filmed from Mosse's personal
book collection deposited at the
Leo Baeck Institute in New York
City, this collection contains 94
business histories and biographies
from Mosse's era and earlier.

Included are in-depth portraits
of the Frankfurter Zeitung for
1856-1906 and seven other
newspapers, some going back to
the 18th century. The two major
German steamship lines are repre-
sented; and there are early histories
of the Siemens, Krupp, and Zeiss
dynasties among others, including
the Fuggers of the Renaissance.

Kindly direct all orders and inquiries to

H UPA ACADEMIC EDITIONS
An Imprint of CIS

Dept. BHR389 • 44 North Market Street • Frederick, MD 21701
Call Toll Free 1-800-692-6300

A richly illustrated review of the
Meissen porcelain industry and a
history of early pencil manufacture
by the Faber company—these and
representative banks, printers and
publishers, and chemical and elec-
tric power companies are among
the subjects included. A few titles
reflect Mosse's cultural interests
and pride in his Jewish heritage. All
are in German.

Virtually all titles cover the late
19th and early 20th centuries.
Many trace their subjects' histories
back into the 18th century or
earlier.
Editorial Adviser: Peter Hayes,
Associate Professor of History,
Northwestern University.
Specifications: 426 microfiche
are reproduced in negative polarity
on silver halide film at a reduction
ratio of 28:1. The fiche have eye-
legible, color-backed, positive head-
ers and eye-legible targets keyed to
the printed guide.
Price: $1,495 ($1,700 after July
31, 1989)
Guide: A printed author and title
index with an introduction to the
collection by the editorial adviser
accompanies the microfiche.
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Announcing a monumental series
THE ENCYCLOPEDIA

BUSINESS HISTORY

In this groundbreaking new
joint publishing venture by
Facts on File and Bruccoli

Clark Layman, hundreds of pro-
fessional historians have drawn
from a variety of sources —
printed, oral, corporate—to nar-
rate a vast and neglected chapter
in American civilization: the story
of America's business and
industry.

From the joint East-West push
to link the nation with a transcon-
tinental railroad, to the drive to
put a man on the Moon, there is
no other series of volumes avail-
able that provides the depth and
range of information on historical
background, technology,
legislation, biography, bibli-
ography, and other supporting
material. No library in America
will be considered complete
without this one-of-a-kind ency-
clopedia series.

Each of the 50 independent
volumes is organized by industry
or business field with an empha-
sis on biography. The biogra-
phies are augmented by entries
devoted to histories of firms,
technological processes, influen-
tial legislation, and related back-
ground topics. The Encyclopedia
of American Business History

and Biography is the first series
of its kind with such features as:
• Broad coverage of business
topics.
• Complete coverage of subject,
volume by volume.
• A 10,000-word historical essay
introducing each volume.
• Generous illustrations.
• Edited and written by noted
authorities in the field of business
history.
• Each volume fully indexed and
cross-referenced with a cumula-
tive index for the series.
• Biographical sources provided
for each entry.

EDITORIAL BOARD
General Editor, WILLIAM H. BECKER,

Chairman, History Department
George Washington University

KEITH L. BRYANT, JR., Professor of History,
Texas A&M University

VINCENT P. CAROSSO, Kenan Professor
of History, New York University

LINDA EDGERLY, Consulting Archivist
WILLIAM R. EMERSON, Director,

Franklin D. Roosevelt Library
GLENN PORTER, Director,
Hagley Museum & Library

ALBRO MARTIN, Oglesby Professor
of the American Heritage,

Emeritus, Bradley University
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r
of books on American enterprise
OF AMERICAN
AND BIOGRAPHY

Available now

RAILROADS IN THE AGE OF REGULATION,
1900-1980 Edited by Keith L. Bryant, Jr.,

Professor of History, Texas A&M University
512 illustrations. 560 pages. 8V2 x 11. $75
(0-8160-1371-3).

RAILROADS IN THE NINETEENTH CENTURY,
Edited by Robert L. Frey
Over 500 illustrations. 352 pages. 81/2 x 11. $75
(0-8160-2012-4).

Coming soon

THE IRON AND STEEL INDUSTRY IN THE
TWENTIETH CENTURY,

Edited by Paul Paskoff
175 illustrations. 352 pages. 8V2 x 11. $75
(0-8160-1890-1).

Save 20% on the
individual volume
price by ordering
the entire series as
part of our con-
venient Standing
Order Plan.
You will receive the
volumes as they
are published.

To order, call: 1-800-322-8755.
In NY, AK, and HI: 212-683-2244.

GJEactsQnFile
The Information Publisher Since 1941

460 Park Avenue South, NY NY 10016
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STUDIES ON NORTH AMERICA
Politics, Government, Society,

Economy, and History

A NEW BOOK SERIES FROM DE GRUYTER

Volume 1

The Reagan Administration
A Reconstruction of American Strength?

Helga Haftendorn (Freie Universitdt of Berlin, West Germany) and
Jakob Schissler (Freie Universitdt of Berlin, West Germany), editors

Translated by Dennis Mercer
1988. xii + 306 pages. ISBN 0-89925-409-8. Cloth $34.95

Case studies are used in this volume to examine specific policy issues which
highlight some of the dilemmas that confronted the Reagan Administration in its

attempt to reconstruct American military and economic strength during the 1980's.

Volume 2

Values in the Marketplace
The American Stock Market Under Federal Securities Law

James Burk (Texas A &M University)

1988. x + 207 pages. ISBN 0-89925-487-X. Cloth $34.95

This volume traces the effects of federal securities law on the ethical and structural
development of the American stock market. It provides an institutional analysis of

the stock market's strategic ability to adapt to its new regulatory environment.

Volume 3

Economic and Strategic Issues in U.S. Foreign Policy
Carl-Ludwig Holtfrerich (Freie Universitdt of Berlin, West Germany), editor

1988. xvi + 297 pages. ISBN 0-89925-535-3. Cloth $39.95

Has the American economy become the Achilles heel of U.S. foreign policy?
Will the international commitments and claims of the U.S. to a leadership role

in the Western world falter under pressure from economic constraints? Such key
economic and strategic issues in U.S. foreign policy are discussed in this volume

by a distinguished group of European and American scholars.
Prices subject to change.

Walter de Gruyter, Inc.
200 Saw Mill River Road • Hawthorne, NY 10532
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Belk
A Century of Retail Leadership

by Howard E. Covington
A comprehensive history of the retail firm founded one hundred years ago in

Monroe, North Carolina, by Henry Belk. Covington emphasizes the developments of
the past thirty-six years, the era when Belk's children transformed the business from a

confederation of country stores into a major urban retailer.
320 pp., $12.95

The Henry Lttce Foundation
A History: 1936-1986
by Walter Guzzardi Jr.

An informative account of the work of the foundation established by Henry R.
Luce in 1936 and directed for the past thirty years by Henry Luce III. By providing
detailed information on many Luce grants, this book shows what takes place after

the philanthropic dollar has been committed.
272 pp., $19.95

The Piano in America, 1890-1940
by Craig H. Roell

The first thorough history of the American piano industry, this book offers a valuable case
study of the transition of American society from one dominated by the work ethic and

domesticity in the nineteenth century to one devoted to consumer culture in the twentieth.
"Should be required reading for everybody in the industry."—Henry Z. Steinway

416 pp., $35.95

available at bookstores or from

The University of North Carolina Press
Post Office Box 2288 / Chapel Hill, North Carolina 27515-2288
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BUSINESS HISTORY
A FRANK CASS JOURNAL

Volume XXXI April 1989

Special Issue on Labour and Business in Modern Britain

Edited by Charles Harvey and John Turner

Industrial Relations and the Business Historian
John Turner

'Specifically Designed'? Employers' Labour Strategies and Worker Responses in
British Railway Workshops, 1838-1914

Di Drummond

The Meanings of Managerial Prerogative: Industrial Relations and the Organisation
of Work in British Engineering, 1880-1939

Alan McKinley and Jonathan Zeitlin

Employers' Labour Strategies, Industrial Welfare, and the Response to New
Unionism at Bryant and May, 1888-1930

Robert Fitzgerald

'Squeezing the Pulpless Orange': Labour and Capital on the Railways in the
Inter-War Years

Gerald Crompton

Product Markets, Labour Markets and Industrial Relations: the Case of Flour Milling

Howard Gospel

Trade Unions, Management and the Search for Production in the Coventry Motor
Car Industry, 1939-1975

Tom Donnelly and David Thorns

Business History is published quarterly by Frank Cass & Co. Subscriptions: $50.00 for individuals, $95.00 for
institutions. Back issues available. Orders to The Journal's Subscription Manager, Frank Cass & Co, 11 Gains-
borough Road, London El 1 IRS, United Kingdom.
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•Newfrom-
Cambridge University Press

The Fall of the Bell System
A Study in Prices and Politics
Peter Temin with Louis Galambos
"This book has been well-received by the business history community as
sponsored research of the best sort, a benchmark against which all subse-
quent work will be measured..." — David Warsh, in The Boston Globe
"Temin's analysis of the events and of the behavior of the various participants,
especially the Bell culture's inability to cope with a changing environment, is
thorough, unsparing, and objective. Among the most admirable features of
the book is the clarity and precision with which Temin explains complex and
changing aspects of technology, pricing, and politics that shaped this environ-
ment." —William L. Baldwin in Science
AT&T's divestiture was the largest corporate reorganization in history. It has
affected everyone in America and has had international repercussions. It was
a major development in American economic policy, and a prominent part of
the deregulation movement of the late 1970's. This study reveals how private
and public interests combined to shape corporate and public policy in late
twentieth-century America.
$27.95 hardcover

From Monopoly to Competition
The Transformations of Alcoa, 1888-1986
George David Smith
This book presents Alcoa's history, from its beginnings as a speculative ven-
ture seeking to exploit an untested technology, through its rise to become the
most successful monopoly in American history. By World War II, no other
American corporation had developed its industry's markets more dramati-
cally and then dominated them more completely. The book analyzes the
undoing of Alcoa's monopoly by war and anti-trust, as well as how Alcoa
adapted to evolving forms of competition.
$29.95 hardcover

Science and Corporate Strategy
Du Pont R&D, 1902-1980
David A. HounsheU and John Kenly Smith, Jr.
The first comprehensive, critical study of research which shows Du Pont's
executives grappling with important perennial questions: Should research be
linked to manufacturing facilities, or performed in separate, isolated laborato-
ries? Should research management be decentralized or centralized? Should
research focus on short- or long-term objectives? By examining Du Pont's
approaches to these questions, the book illuminates difficulties inherent in
R&D management.
Studies in Economic History and Policy: the United States in the
Twentieth Century
$39.50 hardcover

At bookstores or order from

Cambridge University Press
32 East 57th Street, NY, NY 10022.

Cambridge toll-free numbers for orders only: 800-872-7423, outside NY State,
800-227-0247, NY State only. MasterCard and Visa accepted.
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Princeton University Press

American Rubber
Workers & Organized
Labor, 1900-1941
Daniel Nelson

Daniel Nelson tells the story of the
changes that occurred in the rubber
products industry between the turn of
the century and the U.S. entry into
World War II. This book is a case study
of union growth against a background
of critical developments in twentieth-
century economic life. Nelson discusses
not only labor's triumph over adversity

but also the problems that occurred with union victories: the flight
of the industry to low-wage communities in the South and Mid-
west, internal tensions in the union, and rivalry with the American
Federation of Labor.
Cloth: $32.50 ISBN 0-691-04752-9

Saving Capitalism
The Reconstruction Finance Corporation and
the New Deal, 1933-1940
James S. Olson

James Olson contends that the little-studied Reconstruction Fi-
nance Corporation was the major New Deal agency, even
though it was the product of the Hoover Administration. Pour-
ing more than ten billion dollars into private businesses during
the 1930s in a strenuous effort to "save capitalism," the RFC
was the largest, most powerful, and most influential of all New
Deal agencies, proving that the main thrust of the New Deal was
state capitalism.
Cloth: $30.00 ISBN 0-691-04749-9

AT YOUR BOOKSTORE OR

Princeton University Press
41 WILLIAM ST. • PRINCETON, NJ 08540 • (609) 452-4900
ORDERS 800-PRS-ISBN (777-4726)
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one vear.

ANNOUNCING 1M'€GM& PRESENTED BY
THREE AWARDS Z^SSl^b ™ E NEWCOMEN

IN /gP/S/PJsk S0CIETY

BUSINESS HISTORY I S f e s ^ f s S Q S i OF THE
UNITED STATES

Thomas Newcomen Book Award in Business History

The Newcomen Society of the United States, in cooperation with the Business History
Review, will award in 1989 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1986 and 1988. "Business history" is defined in its broadest sense to include
not only the histon' of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of reason-
ing, clarity of style and organization, and general readability and format.
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