
A Capital Approach
to American
Business
History

Business Enterprise in
American History
Mansel G. Blackford and
K. Austin Kerr
Both of The Ohio State University
456 pages • paper • 1986
The Blackford/Kerr survey develops two clear
themes: the history of the firm and government-
business relations. The authors cover all periods from
the colonial era to the present, with an emphasis on
the twentieth century and unparalleled coverage of
the post-1945 years.

Assuming no background in history, Blackford and
Kerr define terms when introduced and follow a
straightforward chronological arrangement. The
unusually engaging narrative incorporates many
examples plus more detailed studies of well-known
firms such as ITT, DuPont, General Motors, and
Wang Laboratories.

For adoption consideration, request an examination copy from your
regional Houghton Mifflin office.

V| Houghton Mifflin
13400 Midway Road, Dallas, Texas 75244-5165
1900 South Batavia Avenue, Geneva, Illinois 60134
925 East Meadow Drive, Palo Alto, California 94303
University Square, 101 Campus Drive, Princeton, New Jersey 08540
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-New from Cambridge University Press-

The Fall of the Bell System
A Study in Prices and Politics
Peter Temin
"A full and fascinating account of the largest industry upheaval in our history: It makes clear the
steps and missteps that led to the breakup of the Bell System." —Henry Geller, Director,

Washington Center for Public Policy Research
$27.95

RCA and the VideoDisc
The Business of Research
Margaret B. W. Graham
"... a richly-detailed account of a major science-based systems innovation that failed, set in the con-
text of a perceptive analysis of the corporate forces that initiated, sustained, and ultimately doomed
this ambitious undertaking." —Richard S. Rosenbloom, Harvard University
$19.95

The Making of American Industrial Research
Science and Business at GE and Bell, 1876-1926

Leonard S. Reich
"An interesting and very readable analysis of how and why industrial research was established by GE
and AT&T. The author points out parallels between the two firms' reasons for developing science-
based research as well as how industrial research affected the way business was conducted and how
research affected the advance and control of science and technology." —Communication Boohnotes
$24.95

Sheffield Steel and America
A Century of Commercial and Technological Interdependence, 1830-1930
Geoffrey Tweedale
A systematic investigation of the Sheffield steel industry, its allied trades and their commercial and
technological relationship with the United States.
$49.50

Industry and Ideology
IG Farben in the Nazi Era
Peter Hayes
"Professor Hayes has produced a pioneering study. Lucidly argued, well-written, he has written an
admirable re-assessment of the role of German capitalism under Hitler. He has brought this important
historical debate back to life again." —R.J. Overy, King's College London
$39.50

At bookstores or order from:

Cambridge University Press
32 East 57th Street, New York, NY 10022.

Cambridge toll-free numbers for orders only:
800-872-7423, outside NY State. 800-227-0247, NY State only.

MasterCard and VISA accepted.
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THE RISE OF
MODERN BUSINESS
IN GREAT BRITAIN,
THE UNITED STATES,
AND JAPAN
BY MANSEL G. BLACKFORD

HANSEL G. BLACKFORDHMM

THE RISE OF
• I

BUSINESS
IN GREAT BRITAIN, THE UNITED STATES, AND JAPAN

"This book will fill a significant gap in the
literature of business history."—Harold C.
Livesay, Virginia Polytechnic Institute and
State University

"As business education includes more and
more abstract quantitative course work,
students need to be reminded that political,
social, and legal institutions profoundly af-
fect the way in which a business system
functions. Blackford succeeds well in
showing the importance of culture to the
development of business institutions."
—William H. Becker, George Washington
University

189 pp., 15 illus.
$19.95 cloth, $8.95 paper

THE UNIVERSITY OF
NORTH CAROLINA PRESS
Post Office Box 2288
Chapel Hill, NC 27515-2288
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Heview during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one year.

ANNOUNCING
THREE AWARDS

IN
BUSINESS HISTORY

PRESENTED BY
THE NEWCOMEN

SOCIETY
OF THE

UNITED STATES

Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of rea-
soning, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Neweomen Society of the United States.
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Alfred
Chandler

Thomas K. McCraw

New from

Harvard
Business
School
Press

A unique look at the man who
has redefined business history

The Essential Alfred Chandler
Essays Toward a Historical Theory of Big Business
Edited and with an Introduction by Thomas K. McCraw

In four decades of scholarship, Alfred Chandler has established himself as the
acknowledged dean of business historians throughout the world. This
collection of nineteen of Chandler's essays stretching from 1950 to 1988
shows the evolution of his research and conceptualization of the rise of big
business, first in the United States, and then throughout the world.

Thomas K. McCraw's introduction and notes to each selection cogently trace
the development of Chandler's theory and reveal the enormous contribution
Chandler has made to the field of business history.

The Essential Alfred Chandler is an intriguing combination of intellectual
biography (written by one Pulitzer Prize winner about another) and source
material, as well as a celebration of the man and his career.

544 pp. #84-30928 ISBN 0-87584-176-7 $35.00

Harvard Business School Press

Write for a complete catalog of Harvard Business School Press books.

To order now, call toll free 1-800-638-3030 or mail payment plus $2.75 for
postage and handling to: Harvard Business School Press, P.O. Box 1542,
Hagerstown, MD 21741. (MD residents, please add 5% sales tax.)
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