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Free Trade, Free World Iron Confederacies
The Advent of GATT Southern Railways, Klan Violence,
THOMAS W. ZEILER and Reconstruction

“A penetrating, gracefully written history of =~ SCOTT REYNOLDS NELSON
the political economy of the international  “This impressive book combines penetrating
community during the dawning of the knowledge of the financial and manage-
Cold War. . .. [Zeiler] strips away many of rial aspects of railroad building with a
the myths associated with the term ‘liberal  compelling grassroots depiction of social

capitalism,’ leaving us a balanced, readable, ~ change and conflict. It advances our
and absolutely reliable account.”—Randall understanding of the economic, racial,
B. Woods, University of Arkansas and social aspects of Reconstruction in a
288 pp. $39.95 cloth significant way.”—Paul D. Escott, Wake
Luther Hartwell Hodges Series on Business, Forest University

Society, and the State 272 pp. $39.95 cloth / $18.95 paper

NEW IN PAPER
AVAILABLE DECEMBER 1999

Opening ATerica’s Market  rpe Most Valuable Asset
U.S. Foreign Trade Policy since 1776 .
ALFRED E. ECKES, JR. of the Reich

“Unites scholarly rigor with a policy A l-'hstory of the German National
maker’s sensitivity to the political factors Railway, Volume 1, 1920-1932
influencing trade.”—New York Times Book ~ ALFRED C. MIERZEJEWSKI
Review “An outstanding study of a major but

completely neglected institution of

Weimar Germany—the Reichsbahn

—which stood at the intersection of its

foreign (reparations) policy and its

424 pp. $19.95 paper doxpesti.c (em.p.loym'ent) policy. e

Luther Hartwell Hodges Series on Business, [Ml.e rzejewski lllumln-ates] the A tal .

Society, and the State business and economic dynamics of this

turbulent period.”—Theo Balderston,
University of Manchester
AT BOOKSTORES OR BY TOLL-FREE ORDER Approx. 656 pp. $75 cloth

“Along with politicians and trade negotiators,
business and diplomatic historians must
take Eckes’s arguments into account.”
—H-Business
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Technology

With the support of the Henry Ford Museum & Greenfield Village

and the University of Detroit Mercy.

TCHNOLOGYAND CULTURE is the
foremost international vehicle for
the scholarship of professional historians
of technology—and for the historical
writing of scholars and professionals in a
variety of neighboring disciplines.
Readers include engineers,
anthropologists, sociologists, museum
curators, archivists, and others. In
addition to essays, each issue features
extensive book reviews as well as reviews
of important new museum exhibitions.
Recent special issues have focused on
biomedical technology, patents, and
inventions; labor history and the history
of technology; engineering in the
twentieth century; and gender and

technology.

Published in January, April, July, and October.

Published for SHOT
by THE JOHNS HOPKINS UNIVERSITY

http://www.press.jhu.edu/press/journals/titles/tech.html

Annual Individual Memberships / -
<L -l 3 $37‘00, e dnadiial
$22.00, students (include photocopy
of current student 1.D.)
Individual/student subscriptions
include membership in SHOT.

Annual Institutional Subscriptions:
$96.00 (paper only); $86.40 (online
only); $124.80 (paper & online).

Foreign postage: $6.50, Canada and
Mexico; $15.00, outside North
America.

Single Issues: $10.00, individuals;
$24.00, institutions. -

Prepayment is required. Payment must
be drawn on a U.S. Bank in U.S.
dollars or made by international
money order. MD institutional
subscribers add 5% sales tax. For
institutional subscriptions shipped to
Canada add 7% GST
(#124004946RT). (No trax on
memberships.)

Send orders to:
The Johns Hopkins University Press,
PO Box 19966,
Baltimore, MD 21211-0966, U.S.A.

To place an order using Visa or
MasterCard, call toll-free
1-800-548-1784, FAX us at
410-516-6968, or email to:
jlorder@jhupress.jhu.edu
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At bookstores or order
1-800-822-6657

UNIVERSITY OF
CALIFORNIA
PRESS

www.ucpress.edu

Mining and Economic Development

in Gold Rush California

James J. Rawls and Richard J. Orsi, Editors
This volume shows how the Gold Rush
precipitated a veritable economic revolution
whose effects continue to this day. Among
the topics given a fresh interpretation are the
relationship between technology and society;
the environmental impact from mining and
the sudden increase in California's population;
the influence of the Gold Rush on agriculture,
manufacturing, banking, and transportation;
and its impact on the peoples and economies

of Latin America, Europe, and Asia.
California History Sesquicentennial Series
A copublication with the California Historical Society

$50.00 cloth, $24.95 paper, color & b/w illustrations
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not
concurrently under consideration elsewhere and that the material—in substance as well as
form—has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not “See my ....”

Potential contributors should initially submit hard copy, not diskettes, but it will save
considerable work for all parties in the event of acceptance if authors follow a few rules from

the beginning;

- In general, use as few formatting commands as possible.

- Left justify text.

- Do not hyphenate words at the end of lines.

- ALL material—including extracted quotations and notes—must be double spaced.

- Notes should be numbered consecutively and citations should be placed as footnotes
or endnotes formatted as indicated by The Chicago Manual of Style (1993).

- Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75 to 100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). We do not have
an upper or lower page limit, but articles usually run between 25 and 50 typescript pages,
including notes and other material.

We are always eager to publish illustrations, but authors should not include originals of
illustrative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduction,
and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears, and twenty-five offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hyphenate
words according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so; male nouns and pronouns should not be used to refer to people of
both sexes. We use the day-month-year form for dates, as 11 Feb. 1998. Double quotation
marks should be used for journal titles and direct quotation; single quotation marks are used
for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, “Not Politicians but Sound Businessmen: Norton Company and
the Third Reich,” Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid. (not italicized) may be used.
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