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Aim: The study investigated the role of social and economic factors on religion beliefs in 
university students.  
Method: Participants were 150 students from Babol Payame Noor University that were 
randomly selected and Religious Beliefs Inventory (RBI) administered on them. The data 
were analyzed with correlation coefficient formula.  
Results: Findings showed significant relationship between student and their father's level of 
income and literacy, culture, gender, resident place, social category, mass media with 
religion believes.  
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