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Invisible Factors in Local Economic Development
Crossing the Post-Maturity Frontier
PETER B. DOERINGER, DAVID G. TERKLA, and GREGORY C.
TOPAKIAN, all of the Center for Applied Social Science, Boston University
Using statistical models and micro-studies, this book develops the idea that
the interaction between business strategies and local economic environments
influences the success of local mature industries.
October 1987 160 pp. $19.95

General Managers in Action
FRANCIS JOSEPH AGUILAR, Graduate School of Business Administration, Harvard
University
Eighteen classic case studies from a variety of international businesses illustrate the
major decisions of business life and provide strategies for dealing with specific
situations.
November 1987 512 pp. $25.95

Mill Family
The Labor System in the Southern Cotton Textile Industry
CATHY L. McHUGH, University of North Carolina, Chapel Hill
Employing a valuable body of archival material from the Alamance mill in
North Carolina, McHugh here examines the role of the family labor system in
the early evolution of the postbellum Southern cotton textile industry and
details the development of the mill village.
November 1987 192 pp. $24.95

Grand Metropolitan
A History 1962-1987
W. J. READER, London School of Economics
This illustrated account of the advent of the Grand Metropolitan—Max Joseph's
multinational success in the property market and hotel trade—provides fascinating
insight into the recent history of business, and shows how the company became a
paradigm of 1980s business values.
September 1987 224 pp.; 77 pp. plates (12 in color), 18 charts and graphs $29.95

Cantillon
Entrepreneur and Economist
ANTOIN MURPHY, Trinity College, Dublin
This is a study of Richard Cantillon, an 18th-century banker and economist
whose major work, £ssa; sur la Nature du Commerce in General (1755), remains
a significant contribution to the development of monetary theory.
1987 272 pp. $48.00

Jews in the German Economy
The German-Jewish Economic Elite 1820-1935
W. E. MOSSE, University of East Anglia
This study reveals the way in which Jewish entrepreneurship contributed to the
development of the German economy from the age of early industrialization to the
rise of Hitler, and expands our understanding of modern German social and
economic history.
1987 370 pp. $67.00

Prices and publication dates are subject to change.
To order, send check or money order to: Humanities and Social Sciences Marketing Dept.

Oxford University Press
^ ^ = ^ = 200 Madison Avenue • New York, NY 10016 i
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Historical Contributions
from Harvard University Press

Enterprising Elite
The Boston Associates

and the World They Made
Robert F.Dalzell, Jr.

This is the story of the entrepreneurs who created the textile industry in New England—men like
Francis Cabot Lowell, Nathan Appleton, Amos and Abbott Lawrence—placing them in the context
of the society and culture that produced them.
Harvard Studies in Business History, 40

$2750

Business, Banking
and Politics
The Case of British Steel, 1918-1939
Steven Tolliday
Tolliday advances three hypotheses for the
stagnation of the British steel industry after
the 'black decade' of the 1920s, analyzing the
interaction of technology, markets, compa-
nies, financial institutions, and government.
Harvard Studies in Business History, 39

$42.00

Imitation and Innovation
The Transfer of Western Organizational
Patterns to Meiji Japan
D. Eleanor Westney
This study of the transfer of social technolo-
gies across cultures presents the remarkable
and deliberate transformation of Meiji Japan
(1868-1912) into a modern nation through
the adoption of institutions and technologies
from Western nations.

$25.00

paperbacks

The Making of Urban Europe,
1000-1950
PaulM. Hohenbergand
Lynn Hollen Lees
"Bold, fresh, and persuasive... For those of
us teaching basic courses of urban history,
[this text] may soon be seen as indispens-
able." —Planning History Bulletin
Harvard Studies in Urban History

$10.95 paper

Three Farms
Making Milk, Meat, and Money
from the American Soil
Mark Kramer
Revised Edition
With a new Preface by NoelPerrin
"Kramer can be sad, funny, and incisive in
a single paragraph. The book reads as well
as the best McPhee or Mitchell."

— Noel Perrin,
New York Times Book Review

$8.95 paper

79 Garden Street, Cambridge, MA 02138
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agricultural
history

Subscriptions: $15.00 for individuals; $25.00 for institutions;
$8.00 for students. Back issues available for $7.50. Add $2.00
for foreign orders.

University of California Press
Periodicals, 2120 Berkeley Way, Berkeley, CA 94720

https://doi.org/10.1017/S0007680500056166 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500056166


Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges^ no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one year.

ANNOUNCING lM'i£%ffl PRESENTED BY
THREE AWARDS Z^3@Szn<b THE NEWCOMEN

IN /J^/i/Plrsk S0CIETY

BUSINESS HISTORY S f e a s ^ f o Q S i OF THE
UNITED STATES

Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of rea-
soning, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Newcomen Society of the United States.
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NEW

The Great Northern Railway: A History
by Ralph W. Hidy, Muriel E. Hidy, and Roy V. Scott with
Don L. Hofsommer, and a foreword by Alfred D. Chandler Jr.

"This long-awaited volume will be the standard account of
the Great Northern for years to come."

—H. Roger Grant, The University of Akron
The Great Northern Railway presents, for the first time, the complete
history of this major entrepreneurial enterprise from 1856, when the first
charter was granted, to 1970, when the 8,000-mile Great Northern became
an integral part of the massive Burlington Northern. Tracing the develop-
ment of the Great Northern Railway from the era of James Jerome Hill
through to its maturation, the book highlights the changes brought on by
new economic, political, social, and technological advances, including
world wars, increasing competition by other modes of transportation,
and tighter government restrictions.

The Great Northern Railway has been specially designed, page by page,
to accommodate both the meticulously researched text and the over 200
maps, period photographs, and drawings with ease. The result is an over-
sized (lOH x 8!4) volume that is a vibrant blend of business, railroad,
and regional history that will not only inform, but will grace any personal
library.

January 1988 384 pp. #84-30860 ISBN 0-87584-185-6 $49.95

Harvard Business School Press

Write for a complete catalog of Harvard Business School Press books.

Available at local bookstores. To order now, call toll free 1-8OO-638-3O3O or mail
payment plus $2.75 for postage and handling to: Harvard Business School Press,
P.O. Box 1542, Hagerstown, MD 21741. (MD residents, please add 5% sales tax.)
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